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Fashion held in Common

Pascale Gatzen

ArtEZ University

Fashion held in Common, the new curriculum of the MA Fashion Design of ArtEZ, University of the
Arts in Arnhem, The Netherlands embraces fashion as a mode of human togetherness. There is never an
'T" before 'we'; being is always already 'being with'. Fashion is the affirmation of that relationship and a
vital part of our human experience. Silvia Federici points out that no common is possible unless we refuse
to base our life, our reproduction on the suffering of others, unless we refuse to see ourselves as separate

from them.

With the awareness of the joyful potential of our interdependence, how do we create our actions and
activities to be of benefit to others? How do we engage the transformative power of fashion to empower
ourselves and our communities? How can we shape our (material) fashion practices to become catalysts

for social, economic, ecological and cultural change?

Can we engage fashion's compassionate potential to meet our common needs for connection,

belonging, exchange, mutuality and well-being.



Consumer happiness: A foundation for innovative
sustainability-based business models Fashion
held in Common

Ann Marie Fiore

Ph.D. Iowa State University

The rapid increase in the volume of apparel/fashion products purchased and the decreased time
products are owned before disposal suggest that apparel/fashion businesses have not had a major
impact on sustainability practices of consumers. These consumption patterns support the importance
of preparing university students to start and contribute talents to effective sustainability-based apparel/
fashion businesses. The presentation supports the need for innovation in sustainability-based business
models, which may affect what educators include in their curricula. The presentation opens with a discuss
of Elkington’s Triple Bottom Line sustainability framework, which stresses the importance of addressing
Profit, Planet, and People elements for a business to be truly sustainable. The presentation continues with
the integration of concepts from Elkington’s Triple Bottom Line (TBL) sustainability framework and a
sustainability maturity path model that stresses value creation for businesses. This sustainability maturity
path model progresses from the reactive stage to the proactive stage and then to the innovative stage. Dr.
Fiore proposes that Dunn and Norton’s consumer happiness behaviors may (a) form the foundation for
innovative sustainability-based business models and (b) be used to decrease materialism. The progression
of sustainability-based apparel/fashion business models are illustrated by examples of small, independent
brands and major international brands. The presentation ends with a call for educators to examine how
students are trained for future careers in the apparel/fashion industry, if the goal is to facilitate the

proliferation of successful sustainability-based businesses.
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Online News and Clickbait News Headlines

P
Cho Feng-Chih

NSRS EEE R BN

&
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Abstract

According to "Reuters Institute Digital News Report 2018", Taiwan audience who get news from the
Internet (including social media) is as high as 86%, which is more than the percentage from print media
(37%); the Internet has become the main way to get news. However, the way to present online news is
different from the print newspaper. The news web page usually only displays the list of news headlines.
Clicking the news headline, then the news content will be displayed through the hyperlink. And the font
size of all the news headlines on a web page or outlet are almost the same. There is no way to judge
which news is more important or worthy to look at (Dai Dingguo, 2005); the clickbait news headlines
become one of the most popular strategies that online news to attract attention of audience. Under the
trend that print newspaper turn to online news, clichbait news headlines are heavily used, but when
review the literature on marketing and journalism area, researches on clickbait news headlines and their
possible influence are quite limited. This article wants to explore the impact of the rise of clickbait news

headlines on audiences through the literature review. Firstly, I will describe the trend of print newspaper



turn to online news, the rise of clickbait and clickbait news headlines, and then explore how popular is the
clickbait news headline? What’s the reader's reaction to the clickbait news headline? Finally, explain what

are the consequences of the prevalence of clickbait news headlines?

Keywords: online news, clickbait news headline, clickbait
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FIEEFEE (colloquial phrasing) FFFHENE pak YA FURRERVIEAE - ENATTH > SEER R
HHREE ~ BRI T S MEE TR TR R AU - THTRS A B
AEETEB A > B —EEE (WEEEE - 88 - BE) EEHRRISEEER -
Blom E Hansen (2015) TEMFTEH I 283 RISEUEAII e thfa - T RS ) VAR E T =026
R T2z iR ANEEZERE - 28U a U —EE SRR - BBIRGR - R H R
HEUE(E 107 4 10 H 18 HHHFEEN—RIFE - " ERsiE TE RO A EEckEHE 5
s 0 TEAEE ) BhE M T2 i9RAEE LA TiE—AIRE ) IWNARMTE > APk T
EEIVEFEL  WIRBHIE TiE )RS ) B SR A SR B R R M AN A 0 Bl
SRR -
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Marquez (1980) 7RF 7 R FFERE 7y Ry A ~ BERRAIRA LAY —FE0AY - Wei B Wan (2017) HE5[H
DU B8 s ARERERY 0 SRR > A PHE L - SRR REAT LUoy R Wi - BIIRE kU
A - B — (AR i RERRRE R ) BB - BRI UAE A A R I SR AR RS,
MR a0 0 SR PTREEESS - DU ERIVEAE SRR SR ss R R =
- EE BRI R SRR - g BHEEN AN BIRAA —8 ZERAVEEEHAAMAE -
DIRGREIRE -

FEAANTEGEZR OFtE) - SEEEN KRG HR AR - 2l > BAEifES
R L R A U BT > £ RIS - e Th BSOS 0 E
EEZIRRERHSEGTH—LRIRER > O B E > REEENEL > TEHENEE
TN Z BN 5 HERE A AT > M i PR B ¥ A —PRFTFE (Wei & Wan, 2017) ©

BBAPIHE > 107 10 A 8 H » [H HEF e T BRI PRI RS Ay — AR > " B
TiE(E g mHE PO 0 LR TESAIE, o o FE T, AVRIRESGRE T o L TiE(E
A - [RIH - BEIR H s AL B Fr i E RS R — AR > T SE0K0K 13 o0 R B HH i
REBEAERGR ) - ETHEE T A fRRERE T - bl TEsL A KA - FEH
H IR A SRR BE AR — R TR R B PE R P 58 2 BHA

EE, o IEE—AEE T o R TR AR EERE T o MRl T R AR -

o~ &) 43S ATE ARG 53 ?

PIREE R0 R R IR GRIEE T MRS R R AR Blpg 2 s (FE1E > 2016 .04
A4) - 405 > TG FURREIGERE - TR - IREUEO T KPR E IS T,
GUET ) (GREFE > 2016) -

Bl gy R R A 2 R IE 2 BT S (H EE AT EE R D (Rony, Hassan, & Yousuf,
2017) ° Rony ~ Hassan 8 Yousuf (2017) &y 1 T fi##y S AFEREHER FIRVRZIE > 38 17 El 153 (EEEAS
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HEREH E FIEER A Ry 39.26% ©

Wei Bl Wan (2017) f¢ o B PU{E = Z2rh SCgrdddinh CHoR ~ 45 ~ Bgel - S HEERR) TN
EREREE (B ~ 57~ $h - 18%E - #E) - R 55T 40,000 FSCE - ARIEHFEREER T
2,924 RUFEIHETT 0T - 45308 © BBERFUEEA 22.1% o MRS HAEERIA 28.8% « 1 H 5 M
AR SR E B YR P B A S B A S U i SRR o (RS R TP R BRI S A Ry
1= 0 WRE R AR = BRAR AT B - a4 TG Halililr SR Bt g i o g A LSk
HURERE o FbAh - BF9esE R EUR - &P — P REREE SR B A s BRI T (Wei & Wan,
2017) -

Orosa ~ Santorun 5 Garcia (2017) W FEELEE 28 [ 22 A A 6 e £ A (8 FH 8 s U RE Y 1%
T - S35 28 (HECHERE AR KE - RA KRGSy 2 —HUHEEE S E B &R 5 [REer=r - 1
6096 HJ3HT R B R s 4 B RN RN 7 IR i 2 3R AR,



T H ) A SRR BT E

HriE A RS R RO G (B - N E IR 5 [ 095 I 95 Bl - Lhanshakadrs b
1% » Ramirez * Gonzalez - Aiestara ~ Zabalodo 1 Agirre (2015) 5 54 &1 355 il 6 i S B iy s 28
AETTIIT - SR B R AR B i R 3 Pl S B AR e R B Bl 1T & R B = K & B Pl
HRIAIZ 1% > Scacco B Muddiman (2016) W78 ML T (6 A A4 IEEA M E S - 26 gEEay
BUAHTRIE AR EN S FE © 5R80R » MEEEE SRS SR S W RN B S
i EL S RE P S A R B Bt A e A VAT  Lai #1 Farbrot (2013) ER#R T {50 FH EIRE S
REREA S A A U » BRSSP MERERE R 2 R a A A E 5 &ERER - (EHME
SRR A B A S RE A e B R 7 B R Y Rl B

ARIEE > &3 U R IR AR R AR T 2 1R > BB G A (TIERENE ? W5t 8UR - s &Y
U ISRV R E - EEE LU 28 -

LA F R SHEE R A A EAEAY (R IFEZ A [F - Munger ~ Luca ~ Nagler £ Tucker (2018)
AUBTFEt 3R - EFEARIER E S A B EAEN REEES - HAULARBBES > %
fEIRE Y AR E R BN R SRR S -

2. U REIEELLR A 5 2 EREEIEE - 95K - SRR A S EEI RSy R
FIEZAFE ([EIFE / 5=/ 5F# ) (Rony, Hassan, & Yousuf, 2017) °

3§ U EERE o] LS [4558 H WD (arouse) MI%F&7.Lr © Pengnate (2016) BFFE4R8ESHT I FHEY
SR R AT TR B I AT RV & IR IR BRI B A SR FLAY S > &5
REUR - $UARAEEE ] DS B - (R BRSNS EEAVENE - Pengnate » Young £
Chen (2018) bEE T RN 37 AU R AR S R T A B HV B AR SUEAY 8 > WH5E
SEREEI > PR SUEES [ S5 & YIS R s A2 FE B = I (i R AR - (B B
ST R AR Y Rk e B R S IR B v R 90 AR R BERGE BT R Y B Y E R e
RZEELF a0 A E RIS EF & 1 SRR i 0 LA AR - Hsfkin
BRIEE ~ WOEEAF e e e — B R B E R T4y S0 RVERE > WOrEREEER T 18%HY

&=z =N

4. (Y U R AR G [ (RS E U ACREY P (S ERE AT » Hurst (2016) $RA] 2 CHriEEAY)
x 2 (FEEAD x 2 (CRIEAMERKY) 4R EEBRZHISE Facebook (i F fa U R EERE AN
BN BACRHY B > H7EaERRY] > RSV ARG HAOR A (E BRI E L B
2 .

A REE HASATRRAE TG AL P AR

HARMEREA L2 18 » K25 BRI o Rl A A 0 o B (R R M 7 AR UL » 3 L FH A P R
MRS REIRVAERE R 2 o MM TR A AR DA S [ R E RS o Ry TS (B R S A T
SR R ARG AL, - 2 R R A & IR A U IR A - 5 [FhEE S RE RS - NS
PR TR G A SR - (HERERE » AT E AT EEEE
BB fIEE ¥ (Chakraborty, Paranjape, Kakarla, & Ganguly, 2016) °
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B RE YRR R T App a2 £ R i
S DRI A V- I S|
To Explore the Relationship between the Learning Principles

and the Preference of Senior User Operating App Games
— A Case Study of the Monument Valley

syS— < * —_ KA 7 &
pR= AN
Yi-Lin, Yu Tsai-Shin, Fong

* SRR S R A BIBUY
RO ERIE 50 A BIEER

i &

AWtFE H HFE 5% Donald Norman = RAY-CIH SR R RIBLSNE JH B4 (] App ZEERAVELE 1
TR A SRS 2 AL > WS RN E R ARG R E R 2 & el - B2ER
ST LR B8 e IS App B ISKAY P AR IRVl PR R S 4 ke A BRUBR B 4y ST (HRAVER
s B2 > Ry HRMHBIENES App ESR5H % P LA fn et o MERRG T RIS I A CIRER
HIFA > DUEHEBIEERE M App E8Y > SRR & = IR AR R e 58 -

Fdts « CHRERERA - P4 App HEEL - ORI

Abstract

The purpose of this study is to exam the relationship between the seven learning principles advocated
by Donald Norman and the learning process of using senior games by the senior consumers. The research
results show that the learning principle is highly recognized for the focus group respondents, the learning
principle who can help senior people overcome the strangeness and rejection of App games in addition
generate interest and preference for the game. Hope the theoretical and practical reference will provide
some information for the App game developer and senior product designer in the future. When designing
the product for senior, consider adding seven learning principles to help the senior consumers to practice

the App game and let them can enjoy the new entertainment technology.

Keywords: 7 learning principles, senior App games, hierarchy-of-effects model
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RS =
AREASTH A S A B LSRNV B RE T BG T o - WA RS - PR BTV ER R -
Hrgkaa IR RIEL R R R ah s s ... SR > DARR RISk a T I B 3t 2 R e 4Rt =X 2 Ry
BElf%

FEERIES AL A W1 (Edgar Dale, 1900-1985) f5i - AJEBEZ /N FERE EBATE AL
B 70% > 58 15 20% » 1858 - DR EARAE (5 10% - HREEE J1E NJEE € 58 YRSIIhEE (Pratt,
Cam & Morgan, 2000) - 75 B8 20 & R E P HEE M - R/DEINSN OB (Kline & Schieber, 1992 ;
Haigh, 1993 ; Morris, 1994 ) ERERETE » AWFFEHE 2 Lo S Rl B B > SR IH 2R 2 1 8 Fg TR A
A THIMIE - 40 - fERE ST ~ (88 TAFAVCCE » SREFA (R 2) vk »

% 2 Pl LAY AR
Sl 1R R A B

45 BRI R R S e nm sy -
40 2 50 pREREHVE (R HEEBURS ) BiZAR(E -
B B A T 45 FREREEH RS 2 R D -

seAe - 55 Bk DAL o AT ELAR B AT HEERAE TIBALAREK o
60 LA A BHRE EERRE T - PR IRIEAY Ky 20 BRHY 3 f% ©
70 FRLARIRIEEA R0 BB BUS TR -
RIS HYENIR (A ERERRE IR - BB Hts B n YIRS -

T EIE I R s A ] > BIRERCUE(R
R R HEE S - RIS R -
HETT BRI A R Ry ISR IR -

R T

(AT 7R )

S FIFEE e & o P E AR SRR AR AR AR MR YL - FRALE B B I B B A TR
BEREEELES - EESAHRRES  EAGT BRI AL NTEY AR RSE - #
HL 0 EPNRE IS App BHE - A IRIRTE NI TER S DI GE SR (I B P RS »
AT 2 ST - S0 — TR SRR - SRR E AR B e 5T

22 BN EE Y R R Ao

AR SN BT R BB EN BB DU - tPIEIURAES — (R A5 -
e R R R S N E R B R R R IES) (Carroll, 1982) - 52 HWELEA AL
W5 D8 & HIRE DG (R A FISE H ART . - (& E > AFTIEERASIEE) (sl - Bl - &
- F) GRBILFENT R BE L HEE RIRERTE SRR RSN A —E B TR

(Blanchard & Cheska, 1985) {341 : (EFIFRATHRABEEEIGORIT B 572 A S aat S aesi)l
SHERT - FE L BEUSEREERREEEATIEE AR - EMRIEVES TEERREIR
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FEEHEARENTEN T - BEZAIRR B H E R VIR - AWT5eHE4% Donald Norman (1993)

Firfe AV ERE R A EEATOK - iplns G R AP & App TEEVE G EGAVE -

GEBEIMLFEB SR =S - Norman BT S IV CIREE RATAIT © (1) FRH e B 81 6% » (2)
LS HAEMBLERET » (3) 51352585 - (4) FHENBRERE, - N AlS @ AT L » A E A IS
(5) B2 BCERRIREARE - (6) IR CEAIIE B O ERE TR 8L (7) M P B HHE
YRGS :

2.3 App Hit - & M B

BETRBTFEBERAT App LRy (4Caiias) FAREFSY - H Ustwo B EMBUFAFIATEGET &
{1 App BEEPETH Ll SR (E AV RS - 1E 2015 FHREREA 3 & R & _ LA AR Iskp 5%
HERERN RS (CHE) BE T TREAES - T RERBE, M REEE (FH)
RSN , BRTHDUR iR EERGET ) AR o BE(EIEBNEAR R A SRR BT RS Latat » BRE2E TR
AR SRR TS - DA TSR S S B ~ TR B4 EEE I Rk B TR
B WRNEESEESIHE > WP EESEE App BEUFRRIEA ZBURET AR - 7]
LUV e 2 I AEERE App IESUBREI & & 4 BB B S 4 S RE -

2.4 %% BN T

App HECE QAR DHEENEE > A BEFEEREEN SN - Fib e HEEN
EAFEIRERDE DA SRR ([ 1 LB E A BASAUERAURIR T HEE AR AR K 0 NFH
JEPER IR LES » TEHEENEFEEBAN S  HRiKSHIEEE S SR " DR
Btz WESEME AT BREEMSIFRKENE » (HhEARGREMESHFHTFEARE - &
BERREN 0B EHEHE - TS EEEE  HEE SV ENEEERRE B E
HY = P IR AR OA TR JEETEIRAH & S (Kotler & Armstrong, 2006) » FHE 51785 & s i =
4FFE > Strong (1925) 585 » BEEAE G m HE EIVEE (Attention) ~ 4T (RIFIH B 72 Y By
(Interest) ~ AR HEEEH G (Desire) ~ fxf25 [ #HEHIEETH) (Action) » HEERIE
HEEHEHEAFE - Lavidge Al Steiner (1961) AIFE fyfEE &2 — /I & (Force) » 2L 1775
{EPES B U T A= > $HE B B B e B I AE e — AT RIBHLG - &8 B /5P E Y RN
K EprE LI E LRI RIS ST - DUNIE R B IE RO
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An Experiment of Historical Education for Goodwill
— Constructing Digital Family Histories in the Course of
Historiography at Fu-Jen Catholic University(FJCU)

T Xx:
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Abstract

This essay describes a semester’s experimental history education in a course of historiophoty at
FJUC. Digital audio-visual oral history learning and student’s family history constructing would be
collectively conducted between teacher and students, for a goodwill to more understand and identify
with student’s own past. This collaboration occurred in three parts, described chronologically. 1. A
planning phase, case study and demonstration to gradually testify historiophoty theory attract more
students’ attention. 2. A research phase, students co-conducted audio-visual skills and oral histories
would provide a dynamic learning on historical crafts in education. 3. A production phase, the teacher
instructed professional filmmaking techniques and methodologies. The students learned to convince their
families/interviewees of revealing their past based on oral histories techniques and first-handed research.
Thus, objective, goodwill-oriented, and meaningful family histories are made, available online. This
experimental collaboration offers a reference to initiate dialogue about how to combine the traditions of
the history field with audio-visual narratives worthy for the purposes of rethinking traditional historical

processes.Keywords: senior citizen, care clothing, accompany

Key Words: Historiophoty, family history, audio-visual narratives
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BURRERAGAVIEE ¢ BT - R KAV EREAS - SR AN SRR BT R AR
FARIRER - FRAEEs B B2 2 1) » Bk E R R YIS aVeae 3t - —RvIlsnys © g
B~ BT ~ Movie Maker © H1f&11Y7A Sony Vegas * Premiere ~ =i[&1Y%A Edius * Final Cut
Avid — ARIA[5ER - ZEELEEAE ~ SUREEM R - RAEIES] ~ FeE  ORE - FRc B
REER R - B EERE R AR > BRI AVRCE - IR ESE » R A EHAEE ) B

BUREG I S AN AERE IR A © SRIGRSE 30 3 B2 - VARG R BER BAIECE TR - ol RE S
GHEHDEREA N RERN— o WIFHAEHEERST (FERE ) MIRHEHE (AEHEm ) A9
20 FRHCEMH AT DEAEC R A - EEITTR - RIESEEERERE - S S



&5y ~ FHAEAERT (FRJRH > 2017) BATEIRER S IFHEEBEAE - ZRTERR LA
FA DS ERETR - KRGSl (FERE) -~ RRAGTEHE (ReEL) X
SETEEERE (RFE) oA NICEREN (FeREE RER M « EEENERE) -
3. FESEAVEIEAYTT BRI X B U (cut) ~ 3R A (fade in) ~ 3R (fade out) ~7AF# (dissolve)
HI1% (wipe) ~ BEFE Gump cut) 5 - ZElH] DL ISR DDRENI(E IR - BRI S R
SRR AT DA E (GRAREE) - SUZMLCER G GRR T ARG BE
EECERE > RNILOVEPRH EREA - MEIREEY ~ SSETEEE ~ A0S smeE TR -
B LU EIEFTA AN ARG S #5151 30 SRS > 83N oUs - SRR -

() HRET B+ BELE > B AZ o

1. SERESIEIE L FIERERGINE © A ATEIR AT A EST RS - AR
EEN 0 EEZEOAAEREN R LG o 5B EEEN G - BEUES
SRR A AN E] ~ HEFE R ? I E B B MR s Gl 2 B AR RIS ? R
BB MR IR ? EEAE - IERERIE R DR - B ZER A - Wiy 24t
THERER » B ARBARHYSCE ST - WEIERE EZ S0 ?

2. FIELMEEEAR EELLITERN - RIELAFRB IR ELER - i8iHE B L EES
BAFE - 480k - BrERE - SR IEERHERERE - Bor ~ EH - #E > E2RE L InE
BUEM > EEB—EH TN L - AAFZRE RS - CHHEHEREET - A ATUEHEA
CHIEZ ~ B - T EE - 202 BT - 2 FEEBUE R B ICE S (YouTube,
Facebook, Twitter, Blog, WeChat) WEE(E NEIE /= ~ S8 ~ M - BEREA—F -

3. HULEEEER WIS
M iERSE - HEGPHEI RS S GWIEZRRAEZEE - BESE L E G LA E
& RGBSR E LIS R4S - B - RS - BB - BERE - EOR - 4888 -
g~ EIUHRFIRES ~ UL - HYEE - RIEAEE - 8li AL TE - 9 sl &
BL7 AR -

Y &
PARIUFTE I 6 FE L RTHA

AR R R T E BN - SRR EE - EIZRGVEBNSMIE S
R SHERBATHE B CCRHIIIEE  LHSUBE R &AM S S R B SR
B RS YA TE I Sl U BN B R HE RS - SR L SRR RS DAL - BISNE EAFEE St
= HEAREY R ER - BE S K - B  EATEEAY IR S ~ SO S ~ th AR E s
S o Al H B EEIERR_EEGTLE - ImREEIIIEE - EE Z A BRI A EMEE - WHE
LB - FEHEE 22 MRS -

P B xE ¢ & (learning by doing)

A SR B AT R SRR S S B S S ATE > FRAY AN 23R S 5E - BTER
ARG A0 el S AH IR S A AR 897) & e U 7 75 R SR 22 B RLAER AT R AR AT K - RS
AR BRI RO TR FR s G L8 -
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wE L RIFE AREL R

SO SR ERIRED > R XAV SR (crafts) AT > WA H RAESFTIR - 20U LR
BERAFTHER > BEAMESERER - R E - BRAAL > FEENE - ANGTEFE
SEPG 2 4Enh > SRS Fan > EEESNEREAR - DR AVRERE R o LA EER
SRERT s RRESE A - —HIEM - SR o MRS E AR E R LAk TS,
HHTAUE - DRSS GE T ~ EECE R E K > ARG - A TR i -
SR SR SRR o LR TR R AN R AR ER R S ~ RSRESE ~ BURESE ~ WFSRRESE  BUMERESISOR
B2 BREMFE - (A FBorEIEREHRES > mIFE R — Rt EE RS
AR EERRRREIE.

= l“l‘ %
VL N \3‘:' '%v:

PSR EER TR LIR - EEFRASI T Z T LI LR E B TAE - I8
BIBPZE4n el Fl sk ~ BURRAVRDS - B Skt ~ SR APIENG: ~ RS AW Ay ~ Bt —
RS - E DAMHRBRE AR AT - BT AmisE R B AR EN AR R AV SRR -
FRS AV E R ARG K -

B 1-1  HERREEARR SRS IR Lk

H A ERENE + EHHE

1 JeZzfE@E N (Geith ) TEG BN - SR R R T4
"5 SERERPTELE R - HEAE > BIERIFTA

2 |HEMEE (BIER ) SLEEARER S AE - ERAGEERELE
' WEEER ~ B E R - R A (b

3 |EESTEE (A ) |5 LERWE - NIZESTE RS 0E

TEshES ~ 5 I RE R

B~ 4G~ T

' S Aai - NPt - el - SEEHEE - o iRER
4 [HPHERIZEER (Gegkh ) MM UI AMEASCE - (N B RRaE - R - & Bl
B IR S 1 SEAVRT 81 SOP » BRRESEE - WEr el - stk

8 > sy$Etie ~ BHRRTHIR RS RETHRGE X - FEEIRCEE R
REFTENAYIETE - BR - B ARVERZEEES

BEEE - R UE ARG - BIREEIRE - GRS
i ~ EREGURE] - SRR - IR RO TR - BT
Praldcer R EENE R BYRE > BRI U NAPES -
B - B ARVERZEEES R N

5 |ErHYEE (Gogkh )

"5

6 |BERE (BIFRH)

"5 {EIRAYRAEDL SOP ~ FESIZ R e B84 - SR (R E A

JERSEAVE - JiE S R R A B TR A el HY
REFRAVIEBIBU N AP AESE > RS BE A > HREESZAYH
EIEER ~ BUFSUE ~ AT FIRHET > Q0BRSS (]

Ve warn

T -
" FERSEEUESANE > RSP > DEEE - ZRLHIR
LR - \YIE AR
8 [ e 1S
9 |fEIR 7 NEZ WA AR\ PERI AR ML EHRERRE - NV S - B
(&8 FEAEANNAHZ %
" HESCER R 0 SiSERE SR LR Z A - ERL A

AYEER ~ IR A ERERYERE - RBERAVE R B st - 5
#E




10 AL ERESR (Gigkh ) (BN ELEREIRE A » DAZERI - R R IR DR R - 22
T BRI 1%7'5—’5—3’
55 B nIiEE - B - % - R BB E
11 [sREEMHL kA (T HEGE ﬁﬂﬁi’e—iﬁlﬂ'ﬁﬁﬁ(\ » —REREEE > REER
A AR AREHAREE LEAN)
B W ARG/ VINEM (EAIURIRR ) > SHELEAE W - B8
—fE&ERf - MDA Hﬁxﬁlﬁ’]ﬁﬁﬁ fEE - B G 0 thim
154 0 BEt—EAEEAIIIE
12 [BRENERZ (5i#kR ) 52531%577936% ?E AR NAPIEEAR N > EEEFEE)
B flgg A H AR ERERRE SR - dHERTE RN - e A
={a]
13 [BR AR (BiikR ) |[#HREEATERES: > MEBEEGHES - {EERAESEE
; NAPIEEZHVERE - P NEIRIREE - SELAT SR S LAY
T H At > UEERSERMERY R B Bk » BB P A 8
14 [Bresz (BER) f%&?ﬂ@?ﬁﬁ’%@ﬁ C REFETHEFERERLE > EE2RER
i SRR
B FEEE B FL - BB RE S > R AL
o YA 2 A EEE R 2
15 [(tFEMNEEEEUE (8 /J\FEEE’JEBEE'J,M/T T EREEHELT - MRS > &E
BYhH) [E20keRpEY
B 1 ﬁigﬁﬂizi ANYIEZE I BN B s - RIARI B
EES
16 |BREEMEAV/VE (BRERR ) /N ARE 558K E -~ BEEREN/DEN - REFHEE
FESEROUL - #R8HRI—8 > TR E R B IR
FRRACE B ES » WA T IESCERE
17 |88 A Edn TEET I
18 |5 =5 I HEGS BLEE
b2 1-2 52 IR SEATRERE B 2t BT
B PR |EHEsRHA Bt (EH)
S BEEF
A 1. FIERUF HREE
RIE LT 2. FREWA TERS
FEE 3. EHAME EiERE
HE4E 4. (RMHEREE REH
5. —EEE #HSEH
EREAEL 6. RES FHIE R
RIEEEE 7. FLCERR REEMS
8. EIEELT BIHEE
}\il—zﬁ 9. HIHE
REELIE 10. #E=iEA
/Eunﬂfk 11. REFET
FRREE R 12. i Ak
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10.

11.

12.
13.

14.

15.

16.

17.

18.

19.

20.

21.

4 @
IR (2017) - PHFEEREIEA ? R BED 1Y - &b - 7R - 230-247 -

F5LF% (2000 -4 F ) - (EHERSEEETAOYRE) - (Bik) - 2% :31-
RFEES (2005) - (REMSLERMVESRIA R 2 JEM ) - (BB @A) - 210 - 69-88 -

JARRRE (1999 £ 6 H ) o (AR : BEmARRE NAME E SIS ) - (ERESR2EH) - =Z10:
445-470 -

TRELSE (2004 529 ) o (FESZBLEESE : GP/ T8 ~ BAMEHT ~ ZEARSER) o (POREFEREIT(
JESERZERTEETI) - &L ¢ 200-201

PRESHE (2018) - ﬁ%ﬁﬂ‘m it SR T RILERT ) BERAE N — DL (M) Bl -
EEIN R

w95 (200243 ) o (ZTEfE AR E EES) o (BERAT) - =L
111-115 -

AP (2014 45 ) - EECIALFE LRV - RS - 510 GEBOMELRES -
FFEYE - ARAVEEREER ) o CCRGOMSEREEEETM) -

HORIRLERE 2018 £ 9 H 21 H ) o ( " aI8KE# | B 70 8 - BB L E AR EENE: - IR
WEHE ) ° Available: http:/news.jnnc.com/ent/2018/0921/737435.shtml -

serpll o (CUACREE SR ERGREA B S A0 ER © DIRRA L@ Z Bk BB ) o (CCE Dl st
HERETM) -

FREE (2004 210 ) - CGRALR2BEBERES) - (ER) - =L 19

FREER (2016502 H 22 H ) © (S 582 SEAT A R SR B2 <) » ( AR H#4) - Available:
http://theory.people.com.cn/BIG5/n1/2016/0222/c40531-28138667.html -

TRBES2 20185210 H 25 )  ( R BESE 2B - BURHEERS T A08E J EL T g L 7F 2 T A58
R T IERE | R REREL ) o UR{EEE o Available: https.//WWW.storm.mg/lifestyle/567504 o

KHE (20188 H24 H) » ( TIEFEIHS | FERUEY 100 (8 E A B FEHRPURRINRE]) -
Available: https://money.udn.com/money/story/9529/3324964 -

EEETT (2008) o (BRI SLBIAE = P RE SR BV T - DL CERORAG ) BIZ % ~ }RA A BN
FBl) - GETRIELER

BT (203 1 H15H) - GeAARSEMNESmEESEE 8% ) - CHESET @ B3R
T o G 1920 -
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WA Ia sk o1 A4 85
The Research of User Experience
in Video-Sharing Platforms

R
Yi-Lin, Yu

TSR RS R S BB

&

AWHZE LUK e 120 G B 5 AcFun Fll Bilibili £0F5T358k > BeaT GBS SR
FHE&BANZSDHEE AR G - 5B TSR LI AENEE - EHMEEM
GHETEALIIE > ISR > B EN T #8858 | ( media experiences) VU@ f#A] > £
YENE e THERESE | CEER - EREEIEHBME - AL FAa ERE BRI
FRHRRMEMHENVERSS » U ENEE S E e hERMILER - TE = RErIE
FE&BHRZE » TURESEARERBRITHEETK - EEE LT i -

BRdts - (EAEAER - RS - EEIETE

Abstract

This study examined AcFun and Bilibili, interactive video platforms built by e-commerce providers
in China, to explore the relationship between the experience factors of users of interactive video platforms
and consumer media experience to determine why users favor danmu platform. A quantitative research
does conduct using online questionnaires. Results indicated that four dimensions of media experience
of danmu platform users showed high positive correlation to seven dimensions of user experience
in video audio platforms. The research results will used as theoretical reference for future studies.
Recommendations provided for enterprises planning to develop video and audio sharing platform so that
user experience factors of video audio sharing platform can satisfy the different levels of consumer needs

by offering a more diversified media experience.

Keywords: user experience, danmu phenomenon, video-sharing platform
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= ok 2
E O Sgm

AT FERE LR SR T S Ry B ACBRINZR » B FIAE B AR & T AV 6 A B
B EGERAVRA ;> AR ESET ST REEN - YISTHAY -

1127 % Fadis

Webd .0 % - BEEEGIEHPE L BN Y ~ 2T EG > BIERDBNVER « “FE 5 - &5 HiE
3 PR FEIE RIS M AR BREL P & (E I F4EBRINZ » HA NICONICO Eh#ddnt (=21 =3) B
o BRR ERVARIRS SE B FTECILAY Acfun B Bilibili 5235 7= P 6 » M =GRS HY R e R BT E R
soh WA R > BERERTELEERENER L BN S BRI R B AR EAESOR -
PERRE R a2 R 8 ) (danmu) - SEEREAERDER A WVBEE - e - WEERAVER
& WREFRFEEHIARE RREE - 5l " EE SR E B ) B S AR SRR
BITHAT SRR - AW FTikicEgsast R AE CRANE - ARV aERE
S BLIELT R > BUERES T IEERIIR (G BB BARG G5 SRS - ELEN i
B ENEEER ? Frie4E Ry ZREte (L2 SR 7Y LI B AR RS A R s T8 Al 1 4K BR ey SR BRI~ (R RSRAE
TR SR - A AEERANR WS E S EAE TR E R TP 6 Z BN
BUTIBERIE B2 -

1243 B eh

(—) SEREIESE T T R E SRR R - GOFE SR R -
(=) SRR E T P A E = RN R - GO RER = AORHEC EEREE R -

AT i
REERARZ S —FFramal 2 W95 B (VBT FERIRE » BRIUSE GRS B & v (o0 B 7 B R 22 B 4L

TrRSERIVRR % - TR SR SCRR A T B EE T - B8y Ry B Y E N EFF (e - [ E &
[RIZ B/ B Es (media experience) BFST » EATHLAIT -

21 EERE che kA BB

E SRS IR B YL > B Webl1.0 BBS FIERIEAE - &L 2.0 WYt BRI UL N2 & V5 > 3.0 YL
THEHLERRTG > WS 4.0 WP e SRBRERERT T LECEZ TR REMER - i1 4T
B8 ERESHRITHE - R AR R EBEISEE T R Rl s SR EE8hM: - iR rEAyEE
FEETRE IR AV EE TN - BB E T RN - BRREEEGNEE
(Siapera, 2004) °

Web 4.0 BIERERE-FE TSR FER B T A ERITEHF T > SISFREA SRR
WELISEINE R S (E RS > Mt f 1T S B RRE I - RS BEVHEES - B 2008 »
2009 ] - FlsAEARTE P & TRV SRS T A B SRR S R R R B EBITIRE (FRAKT



2014 55Ap > 2015) LA 5 [SFEEREFRIRE R - AE T EUARE R 75 [ HAHYE)E (anime) ~ 722 (comics)
FIEEDT (games) ( 4t ACG) FEAHBHR A HILENE By AcFun( fiifE &y A Uik ) I Bilibili( fE% /R B Iih ) &%
EREESEHEN - MR R WERERSETE ACG Bi1E ~ IR FHEBE: - (e HAER
VERZER ~ TP R SRR I A (BURIE - IR > 2016) - SEAEEHRTRAVEELE) > B
TEACHE R i RS R B T EI A8, - Wtk —RAEBE R VERE o RS
Hh[EIS B BET 2 oA A R L B, - TG &t ] DU B A A A 5B PR [ . (RS
TT > 2014)  PEEIRF OSSR A — T T AR 2B A ) FVESE (5REL 0 2015) > Rkt
5§F 8 > AHEC(E Youtube ~ PTT ~ St EACHAE LY " BBGIERE I | HUBIPERIALS 5w - AR
B ~ ELAG - SHEITEAVIEEL - EREMINEIE & 2 MHISOR G EY (1AM > 2015) -

2.2 i JF‘,‘ &% (user experience )

EiZR % 2 X Peter Morville (2004) £ 5 e (E FH #4588 - J5F5 o] DB fn B iR /% - ek sal
EEFRThRERIAS I ZE ikt T B4 (Peter Morville, 2004) o {58 & 4558 (UX) EEHAEFH R E T H)
FRH E Y - A BB EE ~ BAE B ATRUOR SO fna s TAVEEURAR - BB E AR T R h2E
ENEAERENELTE K EHFTHAENELNFEMME - 52 $HEAEELEARER
(R EEE SR & AR IHERALE - (EH BT R R —EE e T B 45
(Yu, 2016) ° Peter Morville 51T 2004 $2H—FE¥riVigE 45 - (i E & B CIHE R » a5
HME (Useful) ~ BJFEM: (Usable) ~ 1] #8257 M: (Findable) ~ H[{Z: (Credible) ~ #HFIM: (Accessible)
i (Desirable) DL R (B B 14 (Valuable) » Kot 5B e mm e & 5| 38 )M & 7 B L 2 v AV G B B <2 B
WENNEE R o AT R PRI TR R G ARAY (0 A 2 S B R R BUH B 1 #e Ba YRR (% > BLA Peter
Morville HY{E HE L ERZEER R FCAY BT 28 (independent variable) » DUNFR 1 R HELERRE
ZEERIES o By THEE AR S HEAESRER - (FHRE TSRS E WA S
K EREIENRA (5 -

P EZ ] TEF

H FtE (Useful) SRR CURIIIH B PEFDT=0 > B Rt 2GS E R 7% -
FJFITE (Usable) SRR E S - BRI RERE A -
A[EEHBIME (Findable)  |FEREGIAHDIRESGT » (& AT DUBHE R S0 B B35 -
AJ{EME (Credible) YA HERS AcFun 1 Bilibili Jtb i {E T HEA7 4E4 -

WM (Accessible) | EEEE ACG &I LH G R FE& -

W (Desirable)  |ERIIRESGT - BB E WSR2 R BF B -
{E{EE (Valuable) H AT HA SRR 4 A R AR B BT RERRE T

| EHEERNERZ RERER
(BRI TR )

2.3 ¥/ #2% (media experience)

WS8R (media experience) T DAEAE AR BBV B EFE T 8HRER ~ S - B - 49uhEE -
—RMIE R O EEN A SR B 2k T AEREINE MR (qualitative) © TEER
A~ Bz o AL T Ehi% | fHE A RFAZE (Calder & Malthouse, 2008, pp.3 ) @ i BT ok ¥
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FIAEYNT R & P AT E ARV IEUAB EAZ e R Aahg - MR B T A FIEHERE N ERTS 20y
BB o SR PRI A PIGE IR BN R B B B AR E R Ry EIRS - AT DUE — R A
TR B g ZEERRER NE > EEBRE P ERNEREES Tamis s, B2t
BRI R A A RE R

Fi & Malthouse & Calder(2010) ~ Peck & Malthouse(2011) F i — L IHE EF " # /M iaky | 2
— T H 17 Be B N B 2% (thoughts) ~ &7 (beliefs) B1E A (feeling) BY4H & » @ AMIHE(E F (@ 47
snfR AN ARSI FH AR —EE L - SRR —E T aEny, - TEERANEN, A
12 (RfEAMEERRE - ATERE[ " #8%, (AREEAMUZRERE T W HEHAM
B H 5 A E s pl 82 28 - B23% Malthouse £l Peck ~ Mersey * Malthouse F1 Calder » A & Calder
Malthouse FI Schaedel * 2 H 4RSI AY T /13255 | (media experiences) 1] @ HLFE « g e
5% £% (stimulation & inspiration) ~ A {f 5 %7 (intrinsic enjoyment) ~ 3% 8E 14 (utilitarian) Jz 1+ 38 & Bl
(participation & socializing) ZEfEIA] - ¥ FRITE A (ERGATEHTORARE - BIEEE - Z2%H
DUR BB RS I R BV BB TR 5K o R PRITTR R ARAY(SE A S e s T IR R BDS B 1 10  aa By
il % > BIDL iR it A Bmry U EE 22 > Ry ARWT AR EY (dependent variable)

RIS 2 - WAy SRS (AT A T RIFT R A @S > B ERE T2 URS A2 7
REEEERATEE2HE - T ANSEE ) RIS B ERL S BE N ERE -
RITE AR AR AR SR FIEE ~ (B ~ BRI P AFREGER - BT = Ve
BURHA RS —(ER e et e - 23R EE e R EMEEEIRS - DUk A A] gy
BINTHEAG RS, - DUT R 2 R el IR RE S -

ST TEFE

BB S CUREY BRI - (R A ERT A [ I HY S5 RIEL -
WEEZ BERRCUREEEAY > BREANSE AR E -
SRETE SRR G BHEENE - ARG B B RS ITA -
2 2 BLSRERGRAR AT SRR R SR RV AR A -

T2 PSR R E
(BRI : AbTEEEE )

\\\?{r

~ 3 ;L* = ;ZJg

REE FHEMFEITERIRCM - NGRS e - MRS E R M 777% - DIMER
AWFE 2 MGEHEE T 2 WA -
3.1 # ’{ 2833

WATFE B #Y R IR ST R A P H RN R UM B E L BRIk (5 - B R B ARER
P EOWSEIUAEERE 5 IR NS E R SRS BT - MR SO e
BAPRET - AWTTTRR BB A A TN R B B AV T R B IRE (5 (R DU RS



H1: SRR A & ALY e TN R L 4 AR B A IE AU R (4 2

h1: FAg SR A B BRI R R R s SR S BB IR B % -
h2: BEGEEE FHE  E A BRI R B RE MR M AR B A IR R B % o

h3: G R TR RN R N E = Z AV T e B A R RR (4
hd: WG ERE T B AC RN R B S M B R e B A R A B % -

32PN L HH R ERE TS R

WFZEEEA — AcFun 1 Bilibili 4§ 528 7> Z4EuEAN T 2CRGERERTIE S - HAAEEZHE
Wuh oy EEIER R WA, BES  FERS A ESBR R EE T R &
FEE 2B - IS A R (ER R - &8 (2017 SILEEENEET) NeltrEEEeE - #
THIGHE » EMEGAEHE TH0 ek, - EUIERRNRE S 2007 F2H 2 HE 2 A
6 H - [EMEFAATEEHBR G AT HRER T EE - SR EARRMEZHE  [UifMsdt
465 {7 1BHETTERIELE B N\ TAs s i BB i R TE - B ARURA 451 17 - EFRERA Likert
Scale (Z5ufF) ABERMETHE > G "IFEEE, - "THE, - "TEER, - "TAEEL M
K VIFEAREE ) FIHE 0 DL SPSS St EAS T ERMER AT 0 T TAEEER L BT
AuttEgET - REO Tl TR S - DR FTie 2 fak -

3.3 8% 2

A ZEH 2 IR e PR LLFRAL -

L HPERAENIEEERE - AR ZH 28 AcFun M1 Bilibili 58 SHAYE MR - FTLAA
TR - (ERE R IR ] H BN R DB B S RSB L - A 20T
AW BN EE -

2. HIRFESEEIZ A RPN ERE S P 6 DR RIEE R 5 - BTN e SR @R - A
BRI ERHER B B2 AR E T EIREE - VB E HASRE LIS RSN T
AT R £ > EEREBRZ SN SOSURRAT 210

3. WIFTEEEUEERE - BRI ~ AJTERRFERIIRAT T > R el DSE R URE IR S -

4. AvEEHAERSEEEREN (GILREENEHET) HEEEE - WToesimi H Sk
e E e it 2% -

B R AT 23

40 Rk R A

HEE 451 A ECEAEFERE T > BHEH 307 A {5 68% 1 LA 144 A 0 15 32% > AR
RE M E RN S B R RE o R 2B A AN A EE K EES S EL -
TFEOHBRBEEBMTE » RTHR3 - FatsEREUR - ZEHEFRLL "20-24 5%, 98 A&% > 15
21.7% » HE T19 BEDIT L 97 A 5 21.6% 5 BRE e T25-29 5% 1 (85 A > 19%) ~ (30-34
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B (63 A 14%) > 735-39 5%, (37 A > 8.4%), ~ (40-455% , (36 A > 8.2%): 45 gEall b
BHNEED (35 N0 7.1%) BT 4 o (BEEEEREURE &SRR R R B Ra i 2 5288
Je £511E Cornbach’s o fH B AN 0.8 > FRIGEEHIINE—EE » RT+ES -

% 3 VRIS AT

TE Bttt AREatt |BEEESE
2] 307 68.0 68.0 68.0
MRS AR | 144 32.0 32.0 100.0
4aF0 451 100.0 100.0 100.0
F 4B BT R
Rl
HIRRE ERas
19 S LI 97 21.6
20-24 1% 98 21.7
25-29 % 85 19.0
30-34 7% 63 14.0
35-39 % 37 8.4
Tl (4044 2% 36 8.2
45 e bl b 35 7.1
4EE 451 100.0
%% 5 MBERIIR
T WHFT e REE Cornbach’s o {E
HENEEE (1) 3
B NEZ% (2) 3
KRB IETE p
(EEEZR a EEE () 3 0.821
S AL (4) 3

(ERIR - Abtsedes)

42177 B® H

KT — R ¢ (EHESBR RS EEE M RE A IER R (R - 5 5CiEE AcFun 1 Bilibili
GHL P (AR A IR T & (0 ) B BRI IR 2 E A PR R MR B0 A1 (exploratory factor analysis,
EFA) » KMO &% 0.87 » R 2 MHRATE Y BT - 53Ee I R {585 42 AR Ak w] 28 758
HEERNE - B 6 - T RHEFE MR ER 2 REEEEUAIRIE EFA ~ F#iRZ0% (principle
axis factoring) » FHEE AR Kaiser 55 MR (Kaiser’s weakest lower bound) > KMO &#{% 0.92 »
FORMITRZ MIHEREIE BRAF - FrERE iR -

Bt fm o Je ANOVA 73 #f - FE S8 M B & % o &€ B B (o ) & & B 1y 3 5T IV R 2 ol
fhe HRSATH - " MBS, - "TNEZER, - 'THEFE, BT 2HEER ) FHEN
AEBREA(E H] B BRI 2 IRBE A R ILIREE R T R B RN R B B e
E[EBEHR T - FE A YRR - N E & S F R SRR - BOTENER R WEER  H 2
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Baftze - RNR9 -

* 6 (ERBEEREREE ) B

fEmEAE / ®REH e
A F: (Useful)

Q1 AcFun #1 Bilibili AYFERSUHIE HHE DT 5%t - (HRRRAEER A - |.857
Q2 AcFun A1 Bilibili HY3ERAIHZ $HEEET - JEREHE - Rf#Es - 835
T M (Usable)

Q3 AcFun A Bilibili FY3ERSARN ARG » (AR RS AT BB 5 820
Q4 AcFun A1 Bilibili Y FSARDIRE ST » (AT DU TR EFam - 743
A EEFE M (Findable)

Q5 fHFEHFL AR T > AcFun M Bilibili 482155 HIR - 732
Q6 AcFun F1 Bilibili AV & AHINREREET » A DUETE RN S8 A B EE - 805
A{Z M (Credible)

Q7 #F A HERE AcFun A1 Bilibili bR {E 8 FH & 25 (1 S FE G4 - 721
Q8 AcFun A1 Bilibili FYfHAHINEE » 7] LUBBEBSMEM A NERENZ R NE - |.833
# M (Accessible)

Q9 AcFun #1 Bilibili FY3FATIH » BRIV E RS RATAE - 842
Q10AcFun #1 Bilibili FY58ETARAT R E] » [(ERRESZETHR - 781
TR (Desirable)

Q11 AcFun 1 Bilibili A58 RS IREREGT » PIRBR SR R Gaa 2 - 914
Q12 AcFun F1 Bilibili {5 SRR IRESEGET » AR B T EE 8 - 853
BB (Valuable)

Q13 AcFun F1 Bilibili {585 HARAV NIRRT » B H AL 2 A/ - 785
Q14 AcFun F1 Bilibili HY5§F AN = S @ ie - B HIEE IVEHIMER - 731

KMO=0.87 #4fiRfESE A= 65.8%
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R OHEEN R E R ESE

T/ BREHE =R
SHEN LS $E (stimulation & inspiration)
Q15 AcFun #l1 Bilibili AY5ERIFAT N B A AR EEAIEREE - 866
Q16 AcFun A1 Bilibili HYSEFATAAAYANE - FEHE AT 2 [E YR 831
Q17 FF Ry AcFun 71 Bilibili A58 ARATAR A A] AR ATREE - 822
NA{EE4Z (intrinsic enjoyment)
QI8 FEEEF|—LEAE AcFun Al Bilibili SEFEATIH Ay AE TS - 927
Q19 £/ AcFun #11 Bilibili FYFERGUHEIIIN S & —(FSHMm RIS - 804
Q20 FEEFEHLHYZIEE AcFun 1 Bilibili 58 G R ST - 852
SFI4FFE (utilitarian)
Q21 EHZERF - FEZIE AcFun A1 Bilibili FYFEEGIHNE 676
Q22 % AcFun i1 Bilibili HYSRATIRAZ - SERIEIE DA TTE - 631
Q23 FAZEFRIC R Hofth N HI5H - UMM A AR - 717
Bt 32 (participation & socializing)
Q24 F5215 AcFun il Bilibili AY5ERETIANE A I I FERZ AR AGHRA (- 655
Q25 A 1SFRAE AcFun A Bilibili AYFEFRSUAH4E & h A EIERI AL - 652
Q26 FEAEE AcFun A1 Bilibili (58T RGN EA A IR EE - 708
KMO=0.92 #fiiFEs 5 66.3%
* 8 EHBERRIUN G L BB I EL e
B T WIS SBETE SHEXL
(BRI ZR 0.28%* 24.2] %% 0.09% 12.83%%
**p <.01 ***p<.001
9 B E RGBS A iR P B
HHIME AT AEEEME AMEME AR wEN EEN
(1) 3.28 3.52 2.15 3.07 3.57 3.77 3.21
(2) 4.12 421 437 3.58 3.21 4.13 3.65
3) 3.06 3.67 4.16 4.27 4.11 3.86 4.34
4) 3.57 3.07 4.25 4.15 4.37 4.06 4.05
Ebifiz 2>45>3>1 2>3»Dh4 4531 251> $H3HrH2 2431 3»dr2y1
#rp < 01 **Ep < 001 (BRI © AbHeEes)
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422 7 % B3k hi~h4

Z el AT H Y Ry A S A TRUAIA Y > BRES TR R AV AR A8 i Bl & i S AH BRI TR - O
B S T RGBE R AR TR MR R - AR ZE AU A AR AT R AP 5 1L R 0.458 ~ BHZE M/ N 0.05
FTORAWT STV ERALE B FMERY - % 10 BURS BRI HER OISR - MR35 R -FITHVEEE -
RAWITETEIE Z HBET 35.8% W B IR NEE IR > CENITEZ TN | mi)
A 64.2% HIHMEEA A SR TS - (YR EARATHEIT e P PR -

7% 8 WiF s
R Square 0.358 Sig. 0.000**
SE B ZfdiEt{E A
Y 0.411 0.058*
NIESAZ 0.582 0.000%*
REEME 0.353 0.079*
SR 0.517 0.003**

o AERE/KAE By 0.01 B - FHBARGE - * fEBIE/KHE R 0.1 I > AHRERIE - (N=451)

FIE BmAER
AHTFE H Y Ry PRITSF R AR (i A H B N R BN B H A e BR AU B (% - FIGRE Peter
Morville (2004) FraH " (&SR | NZ#H - 2 Malthouse Al Peck %5 A ATt AR £/ 1Ay T 4K
JrAehf | (media experiences) i  #ETTHIGRGTIE(LIIZ » WEBRNEIIT - T ~ HRT
S RGBS TR T > &G DL R TEE R LSe R IE st - M TRRES > HEE RN
R PR -
R 10 R TPDM B AR e sham

BIE iR &R
H |EAECRAN RO EE G R A ERRH G - AT
hl | B RN R BSOS IR e B B B A IE [ R - DravA
h2 | A RN R B RE M A B A B B A IE I R (5 - AT
h3 (B EBRNRAENEZ A E R TR IRk (4 - AT
hd | FHE RN R B S M E B E L e B A IE AR 4 - AT

BRAR © AbeEes

ARAse R HE A E &S CIEEZR > @5 A A M (Useful) ~ 1] A4 (Usable) ~ 7 28 37 14
(Findable) ~ B[{Z1E (Credible) ~ i M: (Accessible) ~ Jfi= M (Desirable) DL R (E{EM: (Valuable) * 1@
SR AR 0 R A 5 [ 58 M B 2 0 Ae B RS2 B o R B R AR R - o édam e | (o
ME&ETE ) 6 T EN RS BAERERG - THE0 88k SEE R GURE R T EN
Rebpi - BAE TRENEEGE , 0 TINTEES - TR B T 2B, -

51



*%@ BENEFICENCE
o 013 REESBRMANE - XE&

= . )
= /0\ 2018 Orange Beneficence — International Conference

52

(DT FERIR ] LAZSIR > 2 BSE L R (E AV SEIRAE RS - EFR A AVEINY - RESRIR e A4 50
BB TR A BB RN B CE RN I AR - TP RIE R R A e - 4 0 sEREA
" TR AR A S B T (R - AR IR SR AR o MR A A DU AR
SRR - sESRIRFE 2RI A R AV ~ B R BlsEThEE ~ 2R MEn= ~ B
BE ~ DUREGEHIGRL - F3 > BB BB g - SR AN S s iRAme - I
FRE R A -

MEBEMNS » EEENEN - SO B EE SRR S SRE RS - SRS
IR AR SR SR FI R M E A - RIS 0 SR E R A st - 1Rt B AR - A
tEr o RSSO IR BE S - 5D - SRR B 2B Ry 26
A 488 > WO MEE I F AR > EEECE G AT ~ A ERR EATIRAG ¢ M4 ~ FHER
RAYEE > 00K - fRE B IRER R s - IERTST3R — BRI M e %ot - [F
RFPERE S A B SR RO B AU O S NS F R -

FLPS SR H TR > P& Rs 2 F UL ABITE RGN > LUR th UK B4R B8 & B Mg
SEF VT IIThREHY IR SRS - 7 ERES TS B ARG R /e B RN TR > BEoeAS
s AE FHE BER AR ERB LG - IR B AR 2B > 2 5B ERN RN TR
M ERRREOHE - ARG B H D BRI ©

WE 2 BRI EGE DT B BRIV  Ie B - BITE R AT DL E B
GEL T SR S BLE B E I A B A A S » RSB AEERHY % T AL B ME (interactivity) ~ &
UMb E TSRS o E AR E B S RS < A SRARAE - SRR B A S (R B
B EN S et - A DUBS B AV 48ER - 455mTFFE Calder ~ Malthouse F1 Schaedel Y
B PSR EGUAR G I E A KBS S MRS (B K BAVRA] ~ BIERIBRE - 3G 8l
Malthouse #1 Peck + Mersey ~ Malthouse F1 Calder 2 H V&R EF ARAEZT - HILA R, SR &9
S CHEEE TR - TE L HEORE - DURREE TR ~ SRS Ra B R A -

\\\?{Zr

3o
1. EfEQ01s5) - ( ToERE, BN TR T AL FREEERNETE) o (REEERE) - F 46
HH 1 201-234 -

2. KT (2014) o (MERIRURE EATMBLIEL —— BIH AR (REFHH ZERE
H) ) (EfEE) £ 108 :48-50°

3. GRAE (2015) - (EEAREAEECEER U FEVERSUE) o (SEED) - F 105 121-122

4. TR (2015) o (SHRAVHHVL BN SR fEeRls ) - (BHFLE) > F 5 1 65-66 -

5. HfafE (2008) - (MEEEEE = VEZEMATRFAEVT) - GEMHEASEES TN
FEHTHE L5

6. BRFETT (2014) o (SRERLEEEMAE Foi U LB EETIE —— DAY Keyki S50
[rERB) > (ERSHIERELT) > 10(20) * 4667-4669



10.
I1.
12.

PRV ~ 2RI (2016) o (ELERGURAGNE AV RSO Er L AR DAPESH FAARAE A Bilibili B61) -
2016 FrEAS S EETEE R EeE L, 0 &b -

Morville, P. (2004). User Experience Design. Retrieved 2018/04/21 from http://semanticstudios.com/

user_experience design/.

Mersey & Malthouse, E., & Calder, B. (2010). Engagement with Online Media. Journal of Media
Business Studies. 7. 37-56.

Peck, A., & Malthouse, E. (2011). Medill on Media Engagement. Creekskill, NJ: Hampton Press.
Siapera, E. (2011). Understanding New Media. Publisher: Sage.

Yu, Y, L. (2016) Emotional character design and consumer perception: a study using virtual characters
designed. Journal of Scientific Research and Studies. Vol. 3(6), pp. 126-132.
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BREESBILAT R HIE AR -
VA 9 Bk AR 5 15

Exploring the Effects on Audiences of Professional
Sports with Franchise: A Case Study of CPBL

£
Chun Lan

i REE R REFE YT IERT B ged:

i &

ARG A EE R Ry 1] o R I S B B M B AR B BT L R I
S0 R MRS ISR A B Z BRI S ERRBIN R - WT7esdsR - (ERRER TR B st L Z LS A AY BIEE A pfy
rHEE R ER KA R R % T AR - HLIE SIRIAYBR RO AR B ERPR Bt F = RAEY 24 - 2
MMEEZ IR IEREZ 2558 2B E G4 TR - ATPUSRIEH T IR - it rad AR
s 48 MR EER M > 2 SRR IRIREE IR SR 2 — 3K RAVRERIE S BRI A L R ER R AY 52
FRE -

RedEae © BCEIED) - KEEOTSE - LR

Abstract

Taking CPBL (The Chinese Professional Baseball League) as a case study, to understand the
influence of fans’ psychological ties with their home city relates to their connection with their sports
team or franchise, and to confirm the factors of cultures built up by professional sports’ fans. The results
found that the reasons which people become a fan of CPBL are more diversified and complicated without
franchise. Furthermore, this kind of fans are less concerned about the connections between sports teams
and them. In other words, this means that no matter how far the team is, they would always support them.
We could figure out that the team identification or player identification play an important role in fans’

mind.

Keywords: Professional sports, Fandom, Franchise



2 FET R

— \Eﬂi"?ﬁ

FEEIAN - R E S LU B ) & P A BayE - BRERRTIP Rt % 2 F iR C AR Ry
AR - BT 2 & RIEE B3R R 2 EHEGAR - & —BCEER B 1 s A — I
WA AR R Y SRR B S R BRI EE VR - Ty ) R TR RS TP E A —
B EEIBE RSN T T FRRR SRR - LEEAS S Ty, BT ERRR, 0 DL
Bk ERER R HAEA -

HELGEHAME— HE SRS - SMERAKVRSERREN S - B Es il 2 E s
2018 FATEAENT « ESHF AT » BT ALAERKEHY Lamigo HURFREKEITE 2011 FRHAAR E L EHk
B LSS > HAEIBREEN R A B 50 U8 - IS (1S R ER AR O U SRR
HAEMARRHIESR -

ShEER R HE RO Z AR RIS - SBER 2RISR - I H B2 R £ 517
HGEER] - BEIBETH— BRI La new BEEXHY 2003 F308 S HERA LS HIEERGE R £ -
HAE 2011 FEATEER 135 2 Wk E R PEREER AL P41 &y Lamigo Monkeys BRI=Rx - 755 E5H]
FEGREFTA T35S B RN B B ERER S - ol Ayl S P I — 75 455 2 O 72 A B — BRGHTER
% © 2013 SELABKE v EI5HY Lamigo BIRBCPHIEUR A BT —F & T 158 % > BURE —F
GECEHEEA T IR o [B4E Lamigo BRI LISB B ABOUET T 26.78 % » BIUSEKE L
5 NBUR R B HIERER - R E ERR BN L5172 58 R EAER R L5408 2 sy - Bt SEAY A
BRI L2 LB A A AT S SRR Aad 43T Lamigo HRIRER > &RFE 2018 47 > TUSZERIEED
A THOBHIMGTEERS > hEERRIE R R E R g A — K -

R e A

HEARTEERR RV LR RIS F AR A - BRI ESLEERURENRGAE - HE
2014 £F Lamigo HRIEIZA B R B2 o B <2 DL iR BI15 RO SRESAVERER © M Lamigo HOIRBAYE
Poa] AE3R - it aC S B B s LRI Bt )5 2 45 5 - SEIBR AR B BRI N E A R LR R

RN S R

H A BRIS R 2 IS B B A R SR B B T &5 S A — 8 > DL Tttt ) R TR
S BRIV HESR - TR TR ) (ERS I R R RS AT A - JEAN - B
PRAET S BLE SRR 2 SO T R R 2 BRAR TR - AR E g lEH TR > B
WHEIT AL REIENTTE - BEER A ST LR SR S 2 KR R -

AT AR LURTE R 38 2 T URa T T SR A B I S s LR - SR R% S 2 BR
R OB IRV B b DU RGBS S Bh 2 SRS BB -
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BFERTRE— © PRI BIEE AR R T HE R e Z BRERAY R N B it B i 18 2 R AL B2 52 -
BRI - ST B LR S R B D (A s B kAR [E] R A R -
WERE =« SReTCRE SN B (LA Z B bR -

Y 42
SN S

JEH £ 2% (franchise) FEHYEMESERRIXAN EBIGFTER T &0 A —HIRES - JRED T BRERER I
o (RHG7E ~ BEE © 2013)  2ERSE —SCRSREBIERR Ry R BIAY - R4 AR (Cincinnati
Reds) » 1869 ERRILIFAERR A II_E RS T 4478 DUBIS e BRZEATEEE - 0L T ERBRE R |
FIRE S R AU B R @i £ S e NG - SRR R EEERE R L i
LB RS FETER AR B BRRAVREE © DISRBREEER  BRARE(EATIRT R g T8 > Jei i fE REARKE
HRE R > SRR EERBRAVEEE - MR E RS s R F R - WAEE RS - EEER
AL S TR Z SB R -

GBI T EREABET - HIDEEH T ERAERBE R 2011 F 8 S ERE ZHkER
Lamigo HEIEFR © 2018 FE5KF » HER = ZEREF 8% Lamigo BUIRIRAVHIY - AT I £ 31T
Fieh > H AT SR E o3 B RS s HE A T

g
B2
Lamigo ff& PREE T
= (= ai]
& FIRHE Hrdbr
il =i5ehit]

N A

— -

b5 R B 2 4 (1 RS 3 o (0 ot 2 feg vy T T 17 R4S 3t D[] B A e B3 Oy R B B Y 15
BT - RSP ER N - B e A BYEE [ LR 88 EL (Bonaiuto, Aiello, Perugini,
Bonnes, & Ercolani, 1999; Brown, Perkins, & Brown, 2003; Giuliani, 2003; Manzo, 2003) ° Shannon Ei
Edward (1995) fi5H1 » &7 HH AL E F B » (e A\ B 5 2 Fij e 2R TE A 5 R4S
ANFEG A RT3t 5 (RF S RE IR g 58 - ENERREEYHRE ARSI - HE &
IR TR RS AT & R AIRIMT (fEIE%F > 2008; Tsai, 2016) © 1F Scannell B Gifford (2010) Y =7T
MEZSH G R RS - HOTMRISEES AL~ TH7 ) B TR S(EmEETEARL - SR
FHERE - B - BEE GRIFEE A KRES - R ITIRITEIE o — MY IE
A SR TR HIRE ST - BRIRAYRSFI W] DAAr 45 IR ARG Bl AR R, » AR BRI EAERIS T LA
WS E > MREAGZERESE L EEERVEZESE - BIERER - 3RE - SR
HY T B AT RIS R Y AR 4K o AL AT R, » — BRI i 8 S SR AR B AT LU T 4R o
EZTE -



—: ® Tﬁr;‘\?l\.‘»

RITEABR TEIEEE TR - FF NEGHE IR R e BRREERE - W Rk EENE
g b EATEEnY T #4%%  (Fans) (Wann, Melnick, Russell, & Pease, 2001) » Sutton, McDonald,
Milne, and Cimperman (1997) 32 R BKIEXEREIEHE T B Sk 5% H B EIRS R E A REEBLE R
(35 AR2RE | ; Trail, Fink, and Anderson (2003) & FEERIERIE By BB P OE B B VRIS 5P
A—TEEHHMEIRRERE o HREE (2007) AIFEET La New BERRIRZESDEIESC - K T BREREEE , &
Fe R (8 N R E BRIR B AR BB L - WIEK A BB R DA B BBk B AR 35) - EE L
PERIFERE ) TRG AR T S ERRIEEER | (Fink, Parker, Brett, & Higgins, 2009) Rt » AHftseiesm " 2K
BrellE ) MERZELE TAHARSTE ) AURES o (R - TERBGRE ) FERX R TAHSETE ) IR o
REIZENE - BRIk E T FR e /S BB — < (Fink et al., 2002)

DRI F A R

Tajfel and Turner ¥t} "+t &0 E MR |, - sxMsmE AN RSB S E0(TEHERLE 212
Frifipk 2 (Tajfel & Turner, 1986; Turner, 1999) o "t &30 E | EE AGEEF—E & EE - W62A
H EAM e A 5 BLHRE [E 2 RS R —H T R AYRR A - AR S » AMMTERKE C BT &E
g > DB A A FTBIY L &85 (Ashforth & Mael, 1989) « F » tH&rsl[E M sm 2 HA
sk - TENEIBK ~ 4EFRFIEAAYE FRETE (self-evolution) » [ H FREFEZ L B E AGE E Bt &

PelE A RE I AL 5 (Turner, 1999) « MIGEHYRREERE KBl - " Wloflx ) HYBREKEEE © %
B, - BRBHECEBERAEHEERE - WWLLE R i m Ry T g2k ) fEREAR SRR - R
[EEEmEIATE R - sHAR P HYE A SR E CE R BEFR PR E - HERNEREERECS
AR R E CEERR N (In-Group) HYHAtr 5l & BA L [EIFRHE > DUEERRHE OB ARG 7= 5204
(Knippenberg & Schie, 2000) < 41 : .5 S aysk kM & ERVEEE T IBRMEE | 2R EEE
DUTAREEAREE » BRSO E 2 MOV EE - 5 2 > AT rEisE T gu8E
WERIE H C iR ERS - A HAEES - (A EE e S AR BEEEEC L E T
HIHIAL (Riketta & Landerer, 2005) © A SR BLARHEREHIBTFEMERT rﬁ?ﬂ [E s ] DU E AR
BRAEBR IR L IREB T Ry (2014) o AWIFEA AT 2 & - R ARSI RS E B @it L1% -
B G R BRER R OB BT Ry

\\\Xr

\]{Hi

AW FELL R A B R B - BT e ER B st LT A SR AR R R BB AR S B D - T
BN REEHITE R G oR R B i Z BRI o DT R R SO E T 0y aE a3 - e
T Ry Ry R EE Rk R 2 Bk R = AR DL 2 B -
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[T - = S FCN X
> /F)i ":%' R 1=

RSN B E 22 T R E R T ECE - aisE 2 M IS sam s - o3 H iR it—
SRl B M S FEIH Y R REREE o $ e VAR B P LAY R B R B
SRS AT EREE RIS - T DUER MRV o SRR T = Al D 2 5 [ E B
BB ERTE B TS PSS - sEH— B AR T S UEE IR - 1R BB
WEIBE - BACRIER LA - 5 S ES [ ERAVE 30T Fre BN A B S (RE
J& 1992 > Phillips, 1971 ) °

SRR

(=) w3

A ZE R SR G E Ry Ry TP BB (E — BRI Z SRk i = DL B 2 BREE R WA S
PR EERRREE A 020 T > U TR IR S L SR E RSB AR Lt Ae S
B 2 BRI - Bi% o S AN SORTERAY T AR EI LU ANALEREE - o3 plE = BB =14
M FEEETPAE 20 1 30 pR 2 - HARRERRAVE RV E=FLLE > BTR (K1)

1B

i | R R T
A /NH 23 BIE Lamigo HkJ& 5 &

B S 24 #1b Lamigo Bki% 11 4
C Stk 23 J B = IR 12 4F
D /NH 25 = T {5 5 16 -
E /NH 21 = {5 5% 54

F Stk 27 = T &5 — il 16 4

(2) s

IR G \IROE - BRI B = KRR E > 3R © REFZ P RRA - E AR
JEH L R - LT AR P IE p  SE R A2 A - PR A [ A ol (] o B R B
it > BT (R2) ¢

%2
R Sk LS e
BB 7R T I E 7

B AR E BBy xx BRAER DR B 2 mfﬁm "

W o B LR ] xx M 2 B ? BT
T y
EABREL IS e
S e S A [ TN ROAGAE: TETR
e L —
MR I 2
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2 P77 HER

B9 S SR A Mk SR 12 L S A b 2 b i Y B AR s P SRR AV BR 2R Y IR IR % e AR > H
BRI ER R E R R B M 2 IRV LSS > R AE BRI IERE L 25 & 2 B e e T
SCFF o A DMSRIEOT RIS IR d D - Bt S E R S R B T - S PSR R

oA BUE R —ER B AR SRR P QB BRIRAT SR > DU R T B SRR o

R Z B IR NRKE - BRREEEE T EAZEE - WA R A i b
DL TR > A 2 Bt N AR B R PR -

"R R N R KR I 2 RRATRERER - WA D - AR kBB - BRI R
WS PG PR S B AUEER o HIIG(ZEHE La New HE » FTLATZ 14 RE BRI ERERRAVLEEE > AT
ZIERE M FIRERIRER: - (BJed  BREREER 11F)

SRR R AEAE R - AR B AFREERML M —EEE - MIEAEE SRR BRI
B MEANE R RHERE - PO TSR BERMGE S I T > B R o (C Jek > BR
BER12F)

bR T a2 BIEIERA (e ZE M R R ER R 2 5% - A 2B TR BRI R RERE -

"B RHIRER - RS LR WRESFEE IR - BRKHEBERVEBRE
—EIREIRAE © (A/NH - BRRFEE S F)

"R NE=FEREE - AR NEENMAREEE LALEE AR ARAR - f£X
BRI —EH RS R - REZREUAR ISR - R R 28 B -
BEHGHESE WAL - —HFIRAE - (D/ME > BRERFE 16 5)

PRItz - AN RyEE— B E HIERER M A R BRI R 2RI Bl

"IREVNBRAEERT o BT BHIAR R AT —MIRVER L - VBN —BRIGE BB
AYEEEE » L RERK T R BN LR EBR B IS B — il - (Foek  EREREE 165) |

fi LA ATETSRAY AR - 5 th iR R B BV RES DART - BRERR X BB AR
EMUCE LR SRR SR AR TTRVIRIN » BIaniEss - E5REEE -

MAENALZ 558 T A ML BRI F B TG - P FIRTS R A] LUE A2 2@ i bR 2 2
ELAE 4R DA ERTERBR AR R

"Ry Kano INEEZIRE K » HRHE S RIEE S EEER - 55 %A L HBEILE -
R S EEEA S DARIIEE - ARMIES T E CHFARE - (A /NH - BRREE
54)

PO 2013 SLHEA BRIAFEREREY - IERHEE SRR RGE R - BREMEE
B BRI - LSRR - IRATUREMRE - HERATESMEA > BT ABIEHE & B HIH
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HEBANEGWILE  REZEERNEARE - HERAGHEIFERESE - BZRtITzE
HEBIRZNE - - B GEEEMMIAVERE - (E/NME > BREBEESF)

A PREET A NERN Ry R AT S R E - EBA TS EIRIE S L T SRR
PREIFVERER - BUIRES SRy TR B 4Ry —T7 - B2 & Wp Ry T ERRAT T EERE - #EZR E/NME
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Factors Influencing College Students' Choice of Advertising
Products -- Take Perfume Advertising as Example
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Abstract

" advertisers are using advertisements to influence and control the

In the era of "advertising,'
behavior of consumers. Life necessities are essential to us, but in terms of non-life necessities, what is
the motivation for consumers to choose products? In general, to get the cultural value of products is the
reason why the consumer pay for it, while the consumer's final choice of products is closely related to
the personality traits they agree with and the personal image they are eager to establish. Taking perfume
consumption as an example, this paper discusses how consumers can obtain cultural values from their
selection: what is the personal motivation for choosing this advertising product? What prompted him to

choose the product in the advertisement?

Consumers who choose advertising products under the guidance of brand value are actually paying
for the image qualities they agree with. The consumer will choose to buy products that are consistent with
their own personal temperament and image, so as to achieve the shaping of self-image, and also reflect the

audience's pursuit of the ideal lifestyle.

Keywords: consumer behavior; perfume advertising; personality traits
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HA EE MBI R |BElE ER MR |ERR (e
—HREK 37 36 33 32 30 12 11 5 2
EE RERC |MERE B RS mE |
=FREK 31 30 29 28 22 10 7
NE = EZA| FiES W EH 7E B
mgEEAK |33 28 22 8 7 5 3 2
T HRAR FRER TR FEE 4F i TR
FHEK |33 32 17 16 5 3 2 1
PR T kR s FEtE A FRER
NEEEAK |35 31 30 13 10 5 5
ZF =5 FRES PEER Ei7 TET EZA| NE
THEEK |37 35 24 24 9 8 6 6
AR BElE | Iz ve |B24 THEIL ek |HHE |EE | ZE
JBEEK |32 28 24 18 11 8 3 2 1 1
EIENE | |k 2 | ZE RS AR B |24
nEEEAK |27 26 2 17 9 5 2 2 1
b HE |EEB% |24 |HEBEREE |AF R |NEE
+HEEAK |34 29 25 15 9 6 3 1
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%% 2 (Table 2) 42 f[FE2BEEA S H C WA HIEIME R E BUE R Sn e R

HNE 29F 4 5% 7 5% 8 5%

ATERTE 2R 15 8 4 2 1

B &MY

C {E MR Y
HNE |4 5% 1 5% 8 5% 10 5%

A VIR 14 11 1 1 1

B EH3EHY

C Z4J1

D BAAEREN

E 2 FERIRAY

AR 1R 3 5% 8 5k
ALY 3 1 1 1

B - A HRLE
C. BA FUEIE

D - HEEY
YAEL |35% 7 5% 5 5%
A B EE 10 4 4 2
B %A
C 5REAY
D #réiny
UN
A BEEHY 1 1
B #1409
C BvEf s RS

TR % A

1 e —rLUEH - 42 #4[E] BB R /K2 an i 200 55 o L BRI e v Y el s B TS Y
JTEF% T FTHEE A AIRE A — 2 - R RIRRIE D -
a) HHRRE SIS SRRV ERE =8 - (W2 BE KAvatEEsE < 8% < 3
ZR7 8 HRAERK A 7~ < BEME 10 8 < EHSE s <)
b) HHERT 2—3 L AVEEREEEREIER M s — 8 EEFAERBRFEE - HIiMEEHY
EFRPHEFEEMIERY NS - EEERAS] - (04585 KPR AE" - “ &
7247 3HRERIKEY CAERF 7~ R < MERC)

2. ZAE MR EEE A Y H O A AN R BRI G EKES - (TEIER2 B5
ZEb el E R PIERI )

a) FEREHCEAVI - §3= ~ £400Y - BAAERER 14 22slETt 7 11 AEET
DL« B] 7 ~ < N BReRhEY 4 5REK -

b) R =RZel B REE T 15t RN - EEBk) - 85t R - Bk 10 5%
K (E#5E 0 V20 > A E N 2R SRR FEAE M R E AT > 2SR
EICUGREE

NG GREFERTEHRRESR - o UG MG R A R AR & - ZElE R

B CEME B GHYE R - N R GRS R 25l b By B B B2 SO R A B
SREATT > 2R G EEE R Y O R EMSRE RS SR ER - BIRE BIPRAVEE -
AR 2 B Cal BB AR 4TS T VB -



Hb S HsdsR - ST KESZENVITREANEERFEELNBRE T ARHEETE

FIEMESRE ~ BUSIPRHZ BN R G BN T B BT R B -

A
HOHE ~ BRIPE . (2007). F75% « BEETBEE AV . ¥rREIRT , 12, 92-94.

FESHE . (2010). fEEEHME « HIK > BKEES  SMEHEERER , 3, 132-133.
FhEE . (2010). FFEH LA — MR EBYMIEKES - iEETE , 24.

FEFE - BEHE . 2011). ZAFE - B KESEEKUEROIENZINIE S . W ERE R
T, 53, 124-129.

BREH . (2003). F/KEGT & BESEEERISUEAVERRRESS | 3ot | 3, 22-32.
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oARE AR T B SRR MR SRR R

ZEL T T A S b

Taiwan's Local Drama Community Internet Public Praise,
Media Healing Experience and Viewing Satisfaction Research
- A Boy Named Flora A as An Example

” o ¥ 7 s sk
/2 TS

Peng Ching-huai.  Qiu Shiyu

¥ B E R A B A B T 4 BT
R B T R LR B 2 B

&

2016 FHERERIGE R E R 25T (FEHBZEAN) - Ba B LRI R mZEm
MY —H > A FE DR B Rl S8R Uk S R tHES TRAVEITE > DUREHT A TSRy 7 S CH 4T B
AYEERE - —RFREGIR T EBRARASAIRRIAE - SIE TREREZAVE S - BRI T 28 LEIHTHTRE -

FEES BN LR WIFE DAL BRGS0 - £EAG R AR SR A DA R U S R E G - 2
HOHE BT Rk T BB 2 i mS 8 - JREA I Z SRR BT e T - AAEE
NI RE S AEHERY S ILFE ~ PEPTE] ~ (SRR FRINEE o TR LIE R BZEAN R
BRET U B B RS 1 - SRS R AR SR LU R T B R R RN R A I (AR
HIBISE » A LRI T R AR -

RdEe © EUEAD LR - HEERERS LIRR - SRR AR

Abstract

The Qseries A Boy Named Flora A released in 2016 is adapted from its original work which makes a breakthrough in
local drama of Taiwan and tends to strike a chord with audience via daily life-oriented practices instead of exaggerate
plots. It arouses wide discussion among mass and dominates the headlines of various media as well as opens a new

chapter in local dramas of Taiwan.

Aiming at the theory of word of mouth of social network, healing experience of media and satisfactory result
of ratings, this essay puts forward the point of view that factors affect ratings is not limited in rational ideology of
audience but sensory entertainment. Questionnaires are distributed by focus group in Taipei Station, Ximending and
Xing-yi Area in Taipei District. Taking A Boy Named Flora A as the typical example with variables such as the word
of mouth of social network, healing experience of media of and satisfactory result of ratings, the essay made relative

studies and built conceptual research framework of it.

Keywords: Taiwanese folk drama ; Community Internet public praise : Media therapy experience



- bt es

(TER Bz AN ) SEERE - @I R AR B R RN — (B4
2017) - EHRFEHE - BIEMBENZHHEZERRERERL " —HEE, A - TEEET > "RA
AR RS > RS B HEHE LIS R T fEFR 2 (FIEEE > 2017) <45 R (ELEE RIS
BESHE®E 22 EEEE) - 45 6 TROZE - Mk 6 A 558 21% » BEGEMREA LH (FEFH)
BT s e EAY I 2R R R AT - GBI4ESE 0 2017) B aEds " BVE | - R EFEEEH G -
& - # R BRI SR AT ~ B B RS o Tt EREAS o 3 EGR (FIE% 0 2017) o (fEH B ZIE
KA BHERIS RTINS CEEE > 15 A 595516 - Nemta RIS E BHh 5 > SEsaanEH
I THEEEE > WAE 5 H 26 SRR EHE % MICHERMEE 2 4 1.22% F—FEHEA
FIREEGHT 4% > U BRAGRRAIVALE: - BUEZIREISE TR R BHg 6 A 9 98B0V =46 (B4
2, 2017) -

SR DRV TTED E i I8 15 2 SRR (BREHZE » 2016) ~ BRI S sE i (21
1A 0 2016) BLESEUCARIASE (SREPEE > 2015) BYERET - SR DAL EF RS TR A SO A L B (45
0 2014) ELELER B (PRERHY > 2017) Z8R& + A DI 2 e A TR RV (B0 > 2013) FI
SHEZR IR ERE G L Ba D (TEMEZREIS Y5 > 2014) AT » HEHEP s B &840 &
TR ARSI TES R AL A R RS B R 2 9T AT Z BRI R SEE- T « A5 LL T HE
FEZEAAN | WLEIE AR TE > E PRI 8 - R A AERE hE - SLESR RS
BB FE A BRI FT 420 -

- ‘EH;Z El Fﬁ;,ia&ﬂ%g
RIS AEFERE SR " ICR BZEA A | PR B T BB AERS TR - SRS RE s B
W Z BRI o DU Ry AT #E T 2 A ERET

(—) ~ TP ANOET B BELNEE 1T BB 284 LRI B CIh% - SRS Rm AR BRI
TR B R

(=)~ BB R & B LB RS 0~ SRS R RS B U B A T i -
(=) ~ EEEEM R 0 SRS EE 2 -
(W)~ BT EER R EF R 0~ SRe AR B SURE E 2 T e A% -

RS =
- s e

"HELE BLIEREE (GEE) /EZEESH S BEEER  CRZMER T EBARE
ATE P HRE AR (MEr{d > 2000) - DAGEE (fRfERS > MR HEZRES  MEAEAER
ELHIEE] - B EEIEERS E=56 8 BitE - HEEAYWRR EAE 2 - iERLIER L
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BB AR TN TR ) BOTR T AL TR ) R REIE - gR IR IATREAY AR LA
(fal#h2% > 2006) -

Z N AHERERC M

Cheung A\ (2008) FoR IR ARAYE — (B EEU B A5 2538 2 MR EEHTE A Er LB
BRERSE o HEEE IR TSR — R R O T B S A B R 2 2 RO - RIS D st e
[EFE RN RACELSIIBAEIE "L RFAEES ) 4 - AEBAERS R EIR Ty TR I, - SRR

s B AFEELL - (RS [ROHEEHAVIE RGN f27 B E T (Botha and Reyneke ,2013;
Kiral'ovaand Pavli¢eka ,2015) °

;\%@%@@%

S5#nHE (2007) FEHHAEAEFRIETE AV iT DR N RUE 532 - 1P ARG A 8 T T i 3R AV A
BESOA > AILUE MBI NS BB AR e - 5L EBIS BRI AR - AREE LA TR A
FRIBHIDNREAN > Fy © BEAE ~ B0 - BkEE - FELL - B DURGREE S -

T~ JTALEB R R

HEETEHEBI S | 10 IR A E R GS | wE B R K e E T AE H(E (Gutman,1997;Young
& Feigin,1975) - HEEEGFBIIF /NG R Ky e dn B IR [E ~ BIEERARE , M 2ZE 2R B aYEE W
BEE, MERgHAEHBEERBI MEEMEREEEEFEE , £ E L LHE (Reichheld &
Sasser,1990) - ¥t A EREIM S , BAR ME & #17 F DLk 48 E BB 09 #13 THHIF5 12 (Cronin et al.,
2000) °

- PR

Ry EE HEE R T IR e R Ae B~ (LR O B U R Z BRI AT
Fesk et Z TR A s AniE 3-1 For

AT RBERGRATE

#L BF ¥ 25 o &,

3-1 AWHFe a4 E



S EpRE

(=) ~F1#%
KIRWFTRER B 12 i R T A Rt otV E R - KRt R G S
TIEHRBZEARN ) FHEE /T I HRHEM G )7 S ETRIGHIRIT -
(=)~ PR
AIRFEHIBEEE TS TH P BRI T IS - 41 B DAREH iR 7 =0 BB TaR &5 -
1. FUERHS
Kfpgez e E R e dtE (Flan - 5ILEL - AT - REEERREEE ) 2 -
2. BEERIE A
PRIAIERE ~ AJTEAAERNZEIRE - AR E I E R AT B % - i ThbR A -
3. WEEREAER

AW FELIBEARE BRI T - SR B E i E M EER U AN E 50U - $H5
Gl 5 ILEh - PEPE] - FREBE RSB FE -

(Z2) ~ 75

AW INEA AFIH] 2018 45 2 F SRR EL - {8 H YIRS - DA 7 7ARI1L
EEETTE > st EILEYL - P - RIEEHRMEERNEE - ETEEHEVEEFES - 15
ZHEER MG A > AR OB MRS AR TIEHEZEARA ) EEE E
ZeiahE TR AERMEESE ERER IS -

ENDEER & S-F Yk

KWZEZ [ Eaeat N RbRa] BB AT L B R A s LI - SRS RR AR - U UR R I R
MEETT AT > ARG LT TEE 4T - W05 3-1 -
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% 3-1 WS R E M e 2

RIS (2010) ~ J5tH25 - 5RIEE (2006) ~ ZFERGH ~ 2195 (2010)
Frfet s - RIGRETASHEE BENIRE - WS - 3% ~ st
AR TR FAERFEREZER] » RERTE D  snREEUIR TS Tatam S8 > & HEHE

{5 Likert AAESER - DL "1 28] 75 ) 53R TIEFEAEE ) 2 TIE
ﬁE%J VB > TN AR FIERE RS 0 55T 10 ERTE
HIC
DL Comstock & Strzyzewski(1990) DUSzHETERE (2005) 6 fs B s 2k a%s
ARG 18 # - sy LERAZE R ABER AR > H 185 75
ﬁg%ﬁ%ﬁ%%ﬁ {t%% r#rﬁxﬁﬁj N FKE%E\J N r?ﬁ%%J N F@%J ?U rgizﬁlﬁl%zg
R ERFEELR  HPES ~ 46~ 7TEBR A » 15 A3 8%
%Eﬁ%fﬁlwé S RN B B B AT S R A B 0 AR BRI ST

A R R S (X1 Hunt(1977) Bl Holbrook &Hirschman(1982) &4 HE T

BEMMEZREES & - INEHERMEINEEEEE - AETREETT 5

EHE - REGRERRL - BIBEEE M - SUEEE2E - RE A LHIRRE - 32

=2 7 B B BB B SRS M HE - it e TR E

¥F (Likert) @R AR R EASE > 5750k TIFEAREERE, ~ TAEE,
TEE, >~ TEEL DR TIEEEIRE, -

Wt

P

2 WREMER] ~ Fi - EBEE - SR ~ SR - B H A SECHTS - HATEER
EAER E R

HEET REES R 7 (HEH - BEARAVEIEEE - F9%H
BREVHEETR [EWEGE - stEEFEBIIAIRS (B0 5xE -\ - mE - 2155) -

Rk G oL —FEE - SREEEGRIRRE - & TS EREE
afl ~ SHEPHRFEEAVEL . FEEREREREEETT BRIEEHE -

B FARA R

AHTFEE [ SPSS12.0 for windows S FREREEGH A&t o TR (RIBFGNE K
SIH 2 B KUK e RS ARTS © aPEarat ~ INZR T - ¢ BERoih - EREOT
FE FL AR AT RO 2 T A8 B o0 AT -

I BRA
(- )~ A& (Reliability)

STV ERE L > FH R OB THAERRGE o=921 © FEFEERIEES
Fla = 0.947 ; WHREERHESE] o = 893 - ZEBHATSIILE 893 DL » EFRRAVIEREH
EH B AHE KRB -

(= )~ xR (Validity)

LA (Content Validity ) M5 » AWIFERIGAYIRVSIERRE - 1ESH 312 E2ETTH
S rp TR HY TR - MAE A NEFTE AR B R S F R R R AR - S E B A E K
BENNBE o SUZRAFALE (Criterion-Related Validity) » RIAEZE By i R E sl 2 SRR MEMSE > T
VAN E HOSARRAI U - B RWTFERA o ARFTLARZR AR Z LM (Communality) 2



T HUE U - GRS S I H VRIS KRBT DB AE - LERGT TR SRR SErRIEL 11 &l
HIER sy S EIMEY R 436 DLE RS E R T am B R0 R A 7 /Bl oy L E Mg 2 R 578 UL -
ATt LRGSR EE 0436 DLE -

N

- R AR TR

ZHHHIEABRVLIE | VR - 8 - AR B - SIS LR - EAE
F AT BRATS - FEAAEEAR 300 (0P MERIAM R LA MELL BB » 23R B 146 A (48.67%) BilZr
VE 154 A (51.33%) 3 REAAEHAIE £ B4 4RTE 2130 s » 35 146 A (48.67%) : BB TRREL AL
R 0 191 A (63.67%) ; BEZEEAILAVEE LLFIRE » 25165 A (55%) 5 SBHR T AAAB RS »
$£220 A (73.33%) 3 R _CHERERELL 1 /NS~ 3/NEE (R &) LIS - 45 115 A (38.33%) ; (&
N H A SZELATELL 10,000 7T (&) BUT Ry > 4 106 A (35.33%) -

- N FER A

FIFRZR T ae e e S R SRR B SR 3R - Be LR S A E T2 -
HURFEUE R 1 ZIAER > HRSR RS BAETE O ZP SRR AR (Factor loading)
BEHME/NY 0.4 ZIAR © HRGERILGE] 2 (HNE - aJfRREERE R 59.316% > 24 2 (AREZ
it T e ZEHU R RNR & BRI RS R E - SIERNREEIR - RS B
RREERIINER - IKIREIE AR - T oland o AR T

(—) ~ SEREF YRR R e A =R

(=)~ AR SRR am B [F) R EE

= ~tE AT

AIHTEERA t BER T - TR R PR IR T 8 - SERSFT BRI S A SRR R - AR
AU S PR FARGE ~ WRURME R B AFTESR o T AT AR IR BB (EE LAY Levene 2
SESEAE TALEFERE IR, (4(300)=3.831 0 p=.018<.05) EEHE » BURLME (P99 =37.2597)
ELB M (SF9%=35.5)

HEAEATISHIRES > EREEEH BAZE AR NFE MR AV B E O - T U
BURETE ) (4(300)=8.427 > p=.004< .05 ) ZEHHE » BURM: (F9%=20.1818) ELIBM: (9%
=19.0479) FHEHH FEICH BZERARIBIEREHLBMEE » LURE—SR/E1 > "R
2R BAT s R R R RS o T T /B ZY) ) 2R BRI AR R R > AT S (R EEUR
BRI - RBEAR G S [ BB R DB -
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R 4-1 DEVERIS LR CRRTHE © TR S RAl R R - SRS
EASRIE ARG ~ W e 2 LA R T2

E N S fEAE A S
s
- 5 146 35.5 7.01648 0.58069
R RS TEY
4 154 37.2597 5.66702 0.45666
BT =l 146 35.7055 6.90044 0.57108
HEAI TR i 154 37.0974 5.39398 0.43366
e 5
T 146 23.2808 50414 0.43378
BHEE ARG x 154 242273 3.86119 031114
‘ 5 146 19.0479 3.7753 0.31245
U= 7
154 20.1818 2.96042 0.23856
2% 4-2 [EIMEREIBECIREATEY - SRS T BR RO SO aSEE R ~ s & ST
BAER[E RS ~ WCHRME RS T ARG s T 2
F i€ SEREHEN SRS
Levene [ E Yt e
P{H t1H P{H
S 3.831 0.051 239 0.017
TR T Y EXTT) 0.018
o 8.427 0.004 2.903 0.004
A S

PN AR
(- )~ A~ FH%5E2 ANOVA 4 45

1 EEREDHE B RS VB REIITER -

T41~50 %, HOHERETE TR ERR BURAISERE  BE S T20 BRLAT ) HHEE
TRIETE R NPT 25 VIS 22255 S T41~50 5% | A NBEZATK R T EEREE |
EHLE T20 BT ) BUHEE > FAERZ TN FRFKE | BV RCE - HICFRAVEEEEIELL TR
WEARRR (F—OR ) PR TIEFEE - FERENE » ELAafR s Ema RS
T LERERY T 41~50 % o

S22 "41~50 %, HOHBEEEBECHEITERE " RES2Z ) - HEHEE "20 5T
HOHBERERERGHBIENED L —-REs Tis - AR AP EHRA NS EEE
720 FELAT ) JHEBEAIEEAHRAREES - RIIL T41~50 %, W EEFAAE | ST B R B Al
IR TR EIBE AR -



F A3 FEFEAGREIE Y TIER ) BOHE T TR SRR

SRl HHE  PEIEGR FiE  (BEME TurkeyHSD %
ZHR (562298 |5 112.460
A 110938782 294 37.207 3.023 |01l 41~50>20 LU
AT 111501.080 [299

A AT R i B i
BlIsEHRIEL

(=)~ § 75 #12 ANOVA ~ 47
1. U BB S S B RO R ER ~ WO R R A B T4 5 -

£ TR R LA SRR T MR R S LSRR | P WEENEE T FHEK
BE, ~ TARER, BEAR TITHER, > HP D TEEHE ) hEE > KRB EIR S
WeEREE7E > FE fm R SFESREF AV I B R (EER ) DBIRTFAY S s A BRI BRRGERE -
BEBIIE T Bl A AR IR B EERE (D) T —8RER ) AVHEREE - ERFTRRIAE
FPEHEE R E L T B, - BRI AR — R4 LRI — A8
R EEREL HREGEI L EHRA T e ) DUB R &—/ N AR E HAD
TEIEGEES - HERER TER ) B RNEE RIS BIBEEARIR S AL - B
AR R L @

2. FHERFEEON B A T ARG ) I R ITEER -

g H LR T 13N FUHEEE T AR AR SRR T AR SRR S
wolF e ) B RN T3~6 /NKF ) o MRIRHIAT AT LLEEIR > DL BTN R AE B4 T 1~3 N HY
PR ST T 3~6 /NFF 0 FELLUT REHER -

EH R R TR AE ) - AT REI R D~ R o FI_EAEH AR T — (-
INEF o EHEFE R RIFHEAIFA R SR EA BRI EEY T R R A SR,
[EIEERY TR AR RS S BRR R o T TR ) B TR ) AYRRSYEREL BT -
JEEy "3 /NEF S

S EER > B H LR T LNRELUT ) FE T RURERE ) PREE SR T 3~6 NEF o R
AR T4 BIECH - B H AT 1 /N - AREICRECETTH (58 1/
i) - BEEEARE R S A TR BE o LR E] LN AT RIS R %
BREBZEWCEICH - BUREIEUHBEE TICR B2 RIANBRSEEOZ — BT 3~6 /N, By
A A B B AT RE— RIFIF A SREGSGET S o MHELZ T o H R T U NREEUT
HUHBEBRIE BRI R A EE > P RWE T IUmEE ) BT L -

3. EIFELEDH B T SeRERaEs ) TR R, T UREE ) RV REO TR -

e TS ER R B A SRR, o BN TR, TR B T A
b, o Hoa VARG L, B o W TR, B ROIEEE T RNE ) IR R B
BACHEREEL " LAS T BERR R B A SEARRL ) - o T IRESIR ) M BB G R BIBRRHIIRAE -
Rt TR o SCECHE TR b R TR L o TR L R ER AR
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BRI RS ) - EIGERCRE RIS TR L, S5 TR AR, 2 MRt
R -

£ T R AR S e AR E ARG ) o GBI T B E R BEAN TBMRE L, AT
K WFERBR R T T M ) BB T T AR T SRS e LR R | (R AN M
EEHINZE > "TEREX ) B UEEFE L ZRIER TR ) BE o SR ERER TaR ) Al
TR S EL R A IR B

£ A ERERE IR ) o UCERREE TR B - TR b B TERER L, 0 H
ol TR RAEE o TiRE ) FERAVEE AR TIEEE ) BEURAE TR O
TIEERHME - GRZEENEENER - T B ZATDUE BB JATH DU ESEIE -
ESERREY TP )RR DRSS > T T RMRE ) RIRRE T —ER - FEIEE B T
e b= ) B R 2t

DEMR ) RERTCERAIEEE: > hn B T(E ~ 3R REHRASE T EAEES] 0 Jh 2 iE BRI
WEEHIHEE » AT 2GR E G BT AE R B RS - Wi E AR " 1B RO
My o

4. FRSCREDHE A T AReR e, T IREE ) BRI ITEER -

e T RS ER R R R A SRR TR L o RORRCR T RBE ) B kR -
RIFE S B E R A G HI4Ess - BT AVACRIZ A AtZ2EC - BT EE KR EIEERK
E— BN T ARSI, o e ERRE DRI SER R RS o DL U B (8 1 R e 4
ERVAEaTEH AEREE - RO TR ARVE RN - SRR BRI EE T - BUNEE
AEREE AR E - BEERHEERCFEEOREELN "3RE, - EREREEREEZRN

"RkEE ) B NRTAUREIEHBIE it G dEs - EEELCTHSES  MESE Tk, 2
ATREIE RSSBUR. -

£ TUEURERE ) o BORRCR T EELL ) B, Ak o EFOMBEBRCHEL THE
Al > GSUBEHE T EELL - ERIETREDE (TEHEE) REECH 2 FMERIM AT — a0
ST RS [REAE SR - NI B R AR FR BB E S S Ay AR A
P 48 5 LT D AR s MEAR B AR ] B S PSR M R W R A B - B
o py g B G AR ) MR T LR - FE SR PT J85 S EARF ELE S 1 ~ P RSB R YL E T
WEES Attt d TR SMEEZE -
T 44 HBEEITRAE Y TROERR ) SNSRI, - T UCUREE

SR EHEHE  [fEIFEM FRE S |LSD A
ZHRE [358.445 |5 71.689 1.892 027 .
e (409 [11142.635 294 37.900 o
EfEAIE R [“4F0 [11501.080 [299 g
SR EHHE  [fFIFEM FRE M |LSD &
ZHRS [127.859 |5 25.572 2227 .005
Y 4HN 3376.071 |294 11.483 2[E] > Wk
oMl laan 3503.930  [299 [ B0y > Wi




T~ H AT

(- ) MR M r‘ﬁ"@’%ﬁ%}’%:‘%J -

IR ATRUR - TAEREAERR I, Y TSRS ) BRI R -

% 4-5 TAEERERE IR ) B T AR RS ER ) R AT

e | ST i ST F i S
1 ol 18685.392 1 18685.392 434.946 000(a)
B 12802.155 298 42.960
datn 31487.547 299
a THOHISEE © (H%0), LIR% F1
b &% - 4455 FIF2
R 75 =593 ¢ JHEL% R S5 =592
ELRE B ANEEALAEAE AR
LIRS IRS 0.770 0.059
(=) THRpARME, 0 TIORB LA B
RIBEEE i > T A ERehe | B TR S ) BRI -
% 4-6 T RS ERmASER | B TS ) AR
5N | SEJ5 A B S A FARE BV
1 el 1878.431 1 1878.431 344.369 .000(a)
e 1625.499 298 5.455
4EF0 3503.930 299
a TROHIEESS © (H¥0), 48 FIF2
b REE T FI
R FJ5 =536 ; L% R F 5 =535
TEAE L AEL B ANEE R B AR
RS R Ae 5 0.732 0.013
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(Z) TisEeRr® | 3 THGREL R | B8
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ARTOL: A Prototype for Tree of Life with Augmented Reality
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Abstract

On September 29, 2017, the grand opening of Fu Jen Catholic University Hospital has attracted
people’s attention, especially Tree of Life, the embossed mural in the hall. This giant porcelain wall
being eighteen meters long and three meters high is made by a skilled artisan team. It took them more
than four hundred days to complete. The profundity and magnificence of this exquisite artwork are worth
appreciation; however, it turned out to be negligible, especially to those leading a busy working life. If
we can use technology to help people relax and enjoy every moment of life, it will definitely benefit this

modern time.
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This study is aimed at developing a mobile application, named ARTOL, which uses Augmented
Reality and Unity to make guide animation. The objective is to introduce ten stories about Tree of Life.
For those who come to the hospital or work there, ARTOL is a simple, easy-to-use application on any
portable device to uncover the meaning of Tree of Life. Meanwhile, hope the faith can pass down from

generation to generation.

Keywords: Augmented Reality, Tree of Life, Fu Jen Catholic University Hospital
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When "Fast Fashion" becomes " fast trash" : An Exploratory
Analysis of the News Frames and Examination of Issue
Management Efforts and Corporate Social Responsibility
Programs of H&M and Uniglo

BR e
I-Huei Cheng

BITIBUG RERE & & Bl

iF&

BEASHT A SR IR R AR L S ] R R LR iR B B Y B U S TR - H bR T ERET R
ARV E E A FOR B RS o N SO B I AR A Ry TR A o SRR
SR TGN A - — RIS BN - — A BAVIER PR AR A ~ PREBURHOR T & PR sl
e > EEITAIREEEERS - [FRFAR SRR - APk T sl A A i S B FBUF A4 Fr R
HIAT B R 2 RAEASL > LIRS AR E AV A Tﬁﬁ%ﬂﬂaﬂfﬁvﬁ%unﬁﬁ H&M
E Uniqlo fEs%RE_EAYEESRES » DURIER KN B G B TR T TR

RS ¢ PR - SEEE - (RS

ﬂl’

TRAE

Abstract

Fast fashion industry has been blamed in media coverage for creating “fast trash” and more pollution
to the environment. An exploratory analysis of the relevant news revealed that fast fashion industry was
confronted with several issues: using pesticide for growing cottons, employing hazardous dyes, causing
more air and water pollution in the production process, as well as the fairness issue with regards to the
welfare of factory workers. Among the leaders in the industry, H&M and Uniqlo were found to be good
examples for issue management as they redefined their competitive advantages, developed new product
lines, and worked toward corporation’s sustainability through a variety of corporate social responsibility
programs. Discussions and further suggestions on corporate communication were made for similar

companies and other industries in a global environment today.

Keywords: consumer behavior; perfume advertising; personality traits
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P SR AL B
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New Approaches to Health Communication: Discussing
the Applications of Positive Psychology to Future Health
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Abstract

Health communication is a cross-discipline field, which applies the communication theories, methods,
and tools to understanding and changing individuals’ knowledge, attitude, and behaviors relevant to
public health issues. Most discussion in health communication in the past is either focused on negative
health issues, such as cancer or other diseases, or is centered around negative message strategies, such
as using fear appeals in antismoking public service announcements. Thus, it is proposed in the current
article that health communication can lend newer theories and concepts from positive psychology (such
as positive traits, including optimism, positive thinking, and hope), not only to help broaden the scholarly
scope of work in future health communication research but also to advance the current practices in health

promotion.

Keywords: health communication, positive psychology, positive traits
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SRERTIL - AR E BRI RERER - A T EE ) BEUA > BIUMER T R
EHERE R AR S O IEFEAYE I EEE © F70 (1993) 1RES U R 73 Ry R R ' (R B A
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= B ERL - A BB SRR EAY B 0@ (Carver & Scheier, 2001; Iwanaga, Yokoyama,
& Seiwa, 2004 ) > B[V SEE 2 78 8 R E B AR FE A2 SR (Billings & Moos, 1984) -« fliE 2
SEEIEETHIAE AR o AIEE B - Mt &8 E B O DU EEER - it S g T A
GESR SRR N EA AR (F0 EE 28 HE A - BHEEEAREGR (F)
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A Study on Winning Business Poster Content Analysis
of Red Dot Award
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Abstract

Poster is an art of information transmission, but also a popular propaganda tool. A good design poster must possess
both transmitting function and aesthetical values simultaneously, especially with a kind of mixing in tension and
athletic feeling for visual expression effect. This study uses the Red Dot Award-winning business posters to analyze

the winning entries as a basis for designing posters.

This research through content analysis to study the winning posters of Red Dot Award Communication Design
from 2011 to 2016 to explore the difference in the performance of the poster in the work. The following results are
disclosed:for color, warm color and moderate color are most frequently use in posters, for formed on the format,
contrast is the most frequently use in posters ,then simplicity; for characters, Sans-serif is the most frequently use in
posters,the way for the visual communication elements with closure and enclosure the presentation, It is best to take

the association to express and technique. The above analysis can be used as a reference for future competition.

Keywords: Visual Communication Design ~ Poster ~ Content Analysis
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The Exploration of Self-healing Design - Take the Bag Design
of I Want to Continue Painting as an Example

v, ¥ e KK EEE
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Han Zheng " YuLienLee Ying-Chia ° Huang**
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Abstract

The modern people hardly to express and relieve themselves when face to the changeable world with
the rapid development of the economy and the technological of society. Under the increasingly closed

inner world, psychological distress and spiritual barriers of the mind continue to erode our lives.

Under this premise, the study was inspired from my experience, which design a series of bags for
reconstruct the self-recognize and explore the deeper of hear. Attempting to heal myself through the
process of design step by step. To untie the inner entanglement, achieve a more courageous soul and
also bring an excellence design work. The thesis assumed that the design and craftmanship was not
only a simple activity, but also be carried out through inner perception of kind thoughts, thus promoting
the development of design and brining about self-healing. Letting the process of design was protect the

designer’s own heart and courage while serve the actions of others.

Keywords: design of bags, experience, self-healing
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Abstract

Printing is the most varied material in the fashion world, and there will always be new materials.
From various plaid lines, triangles, diamonds, circles, etc., geometric prints composed of geometric
patterns and color changes, animal prints that express vitality, fusion The unique elements of local culture
and the totem print of popular factors. In today's market and international fashion trends, printing adds

infinite creative inspiration to the design and has an irreplaceable position.

This study takes print design as the main body to explore the application and design of printing and
various commodities. The theme is to use the style of Bohemia to extend the direction. We use a large
number of geometric figures and totems between ethnic groups to create designs. In combination with the

characteristics of today's consumers, we design fashionable printed products.

Keywords: printed map, ethnic style, totem, printing commodity.
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A Study on the Method of Creating Spring Festival Scrolls
from Gestalt Theory

(%

Lee Meng-ling
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Abstract

While analyzing and collating the relevant literature of gestalt theory and aesthetic factors, there
are some important methods in which the principles of grouping and simplification as well as the
corresponding adjustment of the visual weights and vectors so as to get the unity, order, balance and other
aesthetic sense. The application of principles of closure and continuation have the function to create a
flexible spaces and shapes. They are so complicated to observe the relationship among these variables.

Baselines and the axis of the shape will help to creation.

There are coincidences in my better works in creative spring festival scrolls that conform with gestalt
law and the visual aesthetic factors. Although this is intuition and ability by the experience of writing and
painting for many years, but, if we can be clearly and consciously apply these methods in creation and

design in the future, we will be able to do more with less.

Keywords: gestalt theory , aesthetic factors, creative spring festival scrolls
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